
ADVOCACY

Turning knowledge into action



We aim to promote health and 

reduce the cancer risk through our 

focused awareness campaigns, 

namely:

Ÿ Keeping safe in the sun with our 

SunSmart programme.

Ÿ Leading a balanced lifestyle.

Ÿ Promoting anti-tobacco and new 

regulations against smoking.

Ÿ Encouraging women's and men's 

health and that of the youth and 

children.

Ÿ Reducing cancer-causing risk 

factors in the environment.

Other national key awareness dates 

include:

Ÿ World Cancer Day – 4 February.

Ÿ International Cancer Survivors’ Day – 

celebrated in the month of June.

Ÿ Nelson Mandela Day – 18 July .

Ÿ CANSA Care Week –1 to 7 August.

ADDITIONAL ACTIVITIES

CANSA offers health awareness materials 

and cancer fact sheets, as well as screening, 

at CANSA Care Centres countrywide. We 

offer clinical breast examinations, Pap 

smear screening tests for cervical cancer, as 

well as other health tests, such as, 

cholesterol, blood pressure and Prostate 

Specific Antigen (PSA) tests for men to 

detect prostate abnormalities. There are a 

further nine Mobile Health Clinics that 

travel to remote areas throughout South 

Africa to reach communities who would 

otherwise not have access to screening.

SUNSMART
The 2014 SunSmart Campaign was themed ‘Spot-the-Spot’ and ‘The Truth about Tanning – 

Protect Your Skin’. The campaign focused on creating awareness of skin cancer and 

promoted the checking of the skin carefully every month by doing a mole check. We offer 

screening through a mole-mapping dermoscope device called the FotoFinder that is 

available at some CANSA Care Centres and Mobile Health Clinics across the country. 

The campaign also warned against the use of sunless tanning products, especially among 

young people. Sunless and self-tanning products such as sprays, mousses, gels, pills, nasal 

sprays injections called Melanotan 1 and 11 have serious side effects, and may induce 

malignant melanoma. Although some self-tanning products contain sunscreen, they offer 

minimal ultraviolet radiation protection. They don’t provide protection from the ultraviolet 

rays of the sun. CANSA strongly discourages individuals to use any form of tanning products. 

Topical sunless tanning products that contain Dihydroxyacetone (DHA) prevent the 

formation of Vitamin D in the skin when exposed to the sun.  

PUPPETS BRING THE MESSAGE HOME
Pulane Productions provided educational puppet shows as a fun and interactive way of 

getting children involved in learning about leading a balanced lifestyle and reducing their 

cancer risk. In Johannesburg, CANSA took part in the Discovery Sci-Bono Health Science 

Week 5 – 9 May 2014 presenting two shows a day.  We reached 1 348 learners and 48 

teachers from 12 schools. The total number of learners reached by Pulane Productions in 

the period under review was 3 750 through schools, community forums and festivals.

BALANCED LIFESTYLE
The 2015 Balanced Lifestyle Campaign theme was ‘Five Keys for a Balanced Lifestyle’ and 

advocated key behaviours to proactively lead a balanced lifestyle and reduce the cancer 

risk. These include eating smart; being physically active and maintaining a healthy weight; 

avoiding carcinogens (cancer-causing agents) and being proactive by going for regular 

screenings.  

CANSA also incorporated ‘Keep food safe’ as part of the World Health Organisation’s World 

Health Day on 7 April.

Salt Awareness Week (11 to 17 March) was again emphasised in line with the National 

Department of Health focus on reducing salt consumption among children. We set out to 

educate and empower South Africans through exhibitions, talks, events and coverage in the 

national media.

THE CASE AGAINST TOBACCO
CANSA chose the Centre for Disease Control (CDC) theme for World No Tobacco Day on

31 March ‘Protect Youth from Tobacco Marketing.’ According to the World Health 

Organisation, most people start smoking before the age of 18 and almost a quarter start 

using tobacco before the age of 10. CANSA warned against the tobacco industry actively 

targeting the youth with appealing products and expensive marketing strategies.

The campaign also warned about the increased use of water pipes, hubbly bubbly or 

hookah-smoking among young people. This form of smoking is especially bad for the youth 

as their lungs are still growing and smoking can cause permanent damage. In South Africa, 

water pipes and related tobacco products, fall under the definition of ‘tobacco product’ in 

the Tobacco Products Control Amendment Act (2007). This means that their use and sale 

have to comply with the regulations that apply to any tobacco product in the country, 

including the prohibition of the sale of hookahs and their products to anyone under the age 

of 18.

HEALTH AWARENESS

CAMPAIGNS

YOUTH
HEALTH
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QUITTING WITH CANSA’S EKICK BUTT
CANSA can help people addicted to tobacco with its free eKick 

Butt programme, a unique online smoking cessation 

programme. Through a series of emails, surveys and 

downloads, the smoker are guided and mentored as they quit 

smoking and non-smoking becomes a lifelong habit, not merely 

the time interval between two cigarettes. The programme 

supplies a series of tried and tested tools to help people to quit 

for good. Since its launch four years ago, the programme has 

supported nearly 4 000 people who wanted to quit smoking.

WOMEN’S HEALTH CAMPAIGN
Breast and cervical cancer are the two most common cancers 

suffered by South African women. If detected early, these 

cancers can be treated more effectively. Our Women’s Health 

awareness campaign focuses on the importance of women 

taking care of themselves and being proactive against cancer. 

The aim is to educate women on the early symptoms and risks 

of cervical and breast cancer, as well as to encourage screening. 

The campaign is usually run during September and October.

CERVICAL CANCER
Reduce the risk for Cervical Cancer through Vaccination

The main aim was to create awareness of the HPV vaccine 

among women in the nine to 26 age group.  CANSA also 

advocated for all women aged 18 to 25 to go for regular Pap 

smears (screening test for the early detection of cervical 

cancer) every three years (if sexually active); or two years after 

first sexual activity; and continue every three years until age 70.  

We supported the second phase roll-out by the National 

Department of Health (DoH), of the Human Papilloma Virus 

(HPV) vaccine immunisation in September 2014. The 

department gave grade four (nine to 10-year old girls) in all 

public schools, including former Model C, the opportunity to 

receive the HPV vaccination. The DoH also provides an 

implementation guide to the schools, giving educators the 

necessary information regarding the vaccination and reducing 

the cancer risk.

BREAST CANCER – EARLY DETECTION IS KEY 
We highlighted the importance of screening and early 

detection for breast cancer as part of the Women’s Health 

campaign and encouraged women to be aware of screening 

opportunities.

CANSA partnered with the Radiological Society of South Africa 

(RSSA), offering a special mammography reduced fee at all 

RSSA-affiliated mammography clinics during October 2014. 

Mammograms are used as a screening tool to detect early 

breast cancer in women experiencing no symptoms. It also 

plays a central part in early detection of breast cancers because 

it can show changes in the breast up to two years before a 

patient or physician can feel them. 

MEN’S HEALTH
The November 2014 theme for men’s health was focused on 

prostate cancer with the tag line ‘Show cancer the finger’. 

CANSA encouraged men to invest in their health and reduce 

their cancer risk through regular self-examinations, getting 

screened, as well as leading a balanced lifestyle.

We also offered Prostate Specific Antigen (PSA) tests, a simple 

finger-prick blood test with pre- and post-counselling as well as 

information on prostate cancer, testicular cancer and testicular 

self-examination. 

WORLD CANCER DAY 
World Cancer Day takes place every year on 4 February. It is a 

global event that unites the world's population in the fight 

against cancer. It’s important because the global cancer 

epidemic is huge and set to rise. Currently 8.2 million people 

die from cancer worldwide every year. In South Africa, more 

than 100 000 poeple are diagnosed annually. This day helps us 

spread the word and raise the profile of cancer.

Taking place under the tag line ‘Not beyond us’, the 2015 World 

Cancer Day Campaign focused on taking a positive and 

proactive approach to the fight against cancer, highlighting that 

solutions do exist regarding cancer-care and early detection.

CANSA hosted open days at many CANSA Care Centres 

countrywide and invited communities, workplaces and the 

media to visit and find out more about our care and support 

programmes. 

4 February 2015

It’s Not Beyond Us
Quality Of Life

World
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ANTI-TOBACCO
CANSA endorsed the South African Tobacco Smoking Cessation 

Clinical Practice Guidelines in February 2014 for the South 

African Thoracic Society that was launched in June 2014. We 

also participated in the Smoking Cessation Symposium in 

October 2014 in Cape Town. 

SUNSMART
Ÿ The National Department of Health tender for sunscreens for 

persons with albinism was published in July 2014. The 

government now supplies approved sunscreen (aligned to 

the CANSA Seal of Recognition standards) at adequate levels 

of supply, especially to people with albinism, at public 

hospitals.

Ÿ In February 2013, CANSA presented to the National 

Department of Health a document of support with more 

than  6 000 signatures to ban the use of sunbeds by children 

under the age of 18. Regulations are in progress by the 

National Department of Health and the legislation is due to 

be finalised in September 2015.

NON-COMMUNICABLE DISEASES (NCD)
Ÿ We were approached by New York-based Global Health 

Strategies, representing the Rockerfeller Foundation and the 

World Bank to host the first-ever Universal Health Coverage 

Day on 12 December 2014. CANSA’s Head of Advocacy and 

the Head of Health initiated and held a round table dynamic 

discussion attended by various non-profit organisations and 

the National Department of Health stakeholders.

Ÿ In 2014, a two-day conference was held on June 30 and July 1 

titled ‘Integrating NCDs into Women and Children’s Health: 

Solutions, Innovations and Partnerships’. It was organised by 

the South African Non-Communicable Diseases Alliance (SA 

NCD Alliance) and the Partnership for Maternal, Newborn 

and Child Health (PMNCH). Keynote speakers included, the 

Deputy President, Cyril Ramaphosa; Graca Machel, Chairman 

of the Board of PMNCH; and the Director General of the 

World Health Organisation, Margaret Chan.

‘67 MINUTES’ FOR NELSON MANDELA DAY
CANSA teamed up with the South African National Blood 

Service (SANBS) and Stanlib to host a blood drive on Friday 18 

July at Melrose Arch, Johannesburg, in support of Nelson 

Mandela Day.  Inspired by the late Nelson Mandela who was a 

prostate cancer survivor, the call was to support SANBS and 

encourage blood donations that are vital for the treatment of 

cancer patients, as well as other patients needing blood 

transfusions.

It was a successful drive with donors from the surrounding 

companies in Sandton and Rosebank responding to our call for 

them to support the Mandela Day Blood Drive. A total of 188 

blood donations were received.

CANSA CARE WEEK 1 TO 7 AUGUST 2014 
The theme for CANSA Care Week was ‘Caring for the Caregiver’ 

and placed the spotlight on saluting caregivers. A caregiver is 

anyone who cares, without being paid, for a friend or family 

member who is fighting cancer and cannot cope without 

support. The wellbeing of caregivers is just as important as that 

of the survivor they are caring for.  Key messages and tips were 

shared on how to cope as a caregiver, support structures, 

recognising stress and preventing burnout and the challenges 

of caregiving.

Caregivers are also recognised at CANSA Relay For Life events 

held countrywide. It's a unique, fun-filled event that takes place 

overnight. Teams enter to raise cancer awareness and funds to 

fight cancer. The event emphasises cancer survivorship, is 

volunteer driven and community owned. Survivors and their 

caregivers are invited to a Relay in their community. The event 

opens with a ‘Survivors’ lap, that celebrates cancer survivors, 

followed by a ‘Caregivers’ lap, to honour all caregivers who care 

and support those affected by cancer.

INFLUENCING
POLICY AND
LEGISLATION
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Ÿ The Head of Advocacy represented CANSA at the SA Non-

communicable Diseases (NCD) Alliance ‘Kopano Health 

Systems Strengthening’ workshop on 17 and 18 November 

2014 held at Birchwood, Johannesburg.

Ÿ A key meeting was held with the Minister of Health and the 

Chief Director for NCD, Professor Melvyn Freeman, in 

December 2014 to demonstrate support for the National 

Department of Health’s NCD Plan. It also aimed to further to 

enlist the director to adopt the action in terms of resolutions 

adopted at the SA NCD Alliance workshop held in November 

2014.

Ÿ It was agreed that improved communication between all 

stakeholders is critical in addressing NCD’s challenges, 

including its integration into primary health care and district 

health services. The Deputy Minister, Dr Joe Phaala initiated a 

bi-monthly meeting to foster multiparty communication 

about NCD matters. 

JOINING THE FIGHT FOR

AFFORDABLE MEDICINES
The first ever Summit on Intellectual Property and Access to 

Medicines was held in Pretoria on 20 0ctober 2014. It was  

arranged by Doctors Without Borders, Treatment Action 

Campaign and Section 27. CANSA, together with these and 

other stakeholder representatives, is advocating to influence 

and amend the patent law that will result in more affordable 

medicine for cancer and other chronic patients. The event was 

also attended by the Chief Director of Policy in the Department 

of Trade and Industry and the Deputy Director General, 

Consumer and Corporate Regulation. Civil society organisations 

are lobbying for the government to urgently finalise a National 

Policy on Intellectual Property that champions measures to 

reduce prices and increase access to a wide range of medicines 

for people in need across South Africa.

ADVOCATES FOR CANCER
In the reporting period, CANSA became a member of the 

Cancer Alliance – a group of 20 non-profit organisations and 

two independent cancer advocates who provide a platform for 

cancer civil society to affect change for all South Africans 

affected by cancer.  Our Acting CEO, Elize Joubert was elected 

onto the EXCO in November 2014. The Cancer Alliance 

promotes partnerships with patients, private and public 

sectors, research institutions and other non-profit and civil 

society groups  

As part of the Cancer Alliance, advocacy training took place 

from 28 to 30 July 2014 in Johannesburg as well as 6 to 8 August 

2014 in Cape Town. In March 2015, South African breast cancer 

non-profit organisations come together to join as one ‘voice’ 

under the banner of the Cancer Alliance and form the 

Advocates for Breast Cancer (ABC). The purpose of this coalition 

is to lobby the National Department of Health to consult 

stakeholders to work together towards a breast health policy.  A 

breast cancer policy is required for South Africa to address the 

current disparities between provinces, as well as between the 

private and public sector. The ABC developed a three-pronged 

advocacy and lobbying approach that includes advocacy and 

lobbying training, extensive communication strategy and 

building partnerships between the National Department of 

Health and other relevant bodies. A dedicated ABC blog was 

launched in September 2014 and now has more than 9 700 

subscribers.

PATIENT ADVOCACY
We continue to receive several enquiries for CANSA to assist 

and help with health insurance, individual rights regarding 

smoking in public places, banning of smoking in public places, 

cancer patients’ rights in the workplace as well as anti-tobacco 

programmes for workplaces.

The advocacy efforts have contributed to services being

re-commissioned at the Addington Hospital in KwaZulu-Natal, 

following letters from CANSA forwarded to the Health MEC in 

KwaZulu-Natal and Head of Department KwaZulu-Natal Health. 

We also assisted with ensuring services were provided at the 

Polokwane Provincial Hospital after receiving reports that their 

cancer treatment machines were not operating.

CANSA was represented at the first stakeholder meeting and 

workshop for the newly established Office of Healthcare 

Standards Compliance (OHSC) that was held in Pretoria on 

17 October 2014.  The OHSC was established by an amendment 

to the Health Act to protect and promote safety, quality of care 

and risks for users of healthcare (patients) in all sectors in South 
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BE
SUNSMART

Africa.  Our Head: Advocacy provided input regarding standards for cancer control systems.

Our Seal of Recognition (CANSA Smart Choice, CANSA SunSmart and 

CANSA Smart Choice Supplement) encourages South Africans to read 

product labels and to assist them in making informed choices. The aim is to 

promote a smart, healthy and balanced lifestyle. It also helps consumers 

identify products free of toxins, carcinogens, hormones and endocrine 

disruptors. Eligibility of the Seal, is determined by CANSA standards and 

requirements in various categories based on local and international peer 

reviewed research.

The CANSA Seal is awarded in the following five categories...

Ÿ Food: Edible consumer products that may assist in reducing the risk of cancer, but also 

promote smart health choices in general, free of all known toxins, carcinogens, hormones 

and endocrine disruptors.

Ÿ Non-foodstuffs: Non-edible consumer products, free of all known toxins, carcinogens, 

hormones and endocrine disruptors. As is the case for food, the same strict test 

requirements apply to non-edible consumer products wishing to qualify for the CANSA 

Smart Choice Seal. Although the products considered in this category are those with a 

relevance to cancer, an holistic health approach is applied. An example would be 

Superthene (a phthalate-free industrial cling-wrap to replace PVC clingwrap). Approved 

by CANSA, Superthene has now (after a two-year trial) also been approved by most food 

retailers, promising a major future health improvement in food packaging.

Ÿ Natural environment protection: Products that offer protection against the natural 

environment that might lead to cancer. In this category, consideration is given to solar 

radiation, water quality and the quality of air we breathe. Products that pass the relevant 

strict protection requirements qualify for the CANSA Seal of Recognition – the CANSA 

Smart Choice Seal or the CANSA SunSmart Seal – and include among others sunscreen, 

UV-protective apparel, sunglasses, shade items, solar and other radiation warning 

devices. CANSA approved water filters and purifiers will in future be included in this 

category.

Ÿ Processing and food preparation: Products, equipment and processes that enhance and 

result in improved smart and balanced lifestyles. Products in this category require proven 

research results to qualify for the CANSA Smart Choice Seal and include food preparation 

equipment and juice extractors.

Ÿ Programmes: Education that enhances and results in improved, smart and balanced 

lifestyles. Products in this category also require proven research results to qualify for the 

CANSA Smart Choice seal. They includes exercising equipment and courses; dietary 

guides; weight control courses and guide; smoking cessation courses and subject-related 

books.

WATCHDOG
THE CONSUMER’S
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COMPANY

Ÿ Acorn Kids (Delfini & Risso)

Ÿ Adcock Ingram Healthcare (PTY) Ltd

Ÿ Aerosol & Cosmetics Works cc

Ÿ Amatoytoy (PTY) Ltd

Ÿ Avid Brands S.A. (PTY) Ltd

Ÿ Beiersdorf Consumer Products (PTY) Ltd

Ÿ Bio Earth Manufacturing (PTY) Ltd

Ÿ Brunel Laboratoria (PTY) Ltd

Ÿ Burnshield (PTY) Ltd

Ÿ Canway (PTY) Ltd 

Ÿ Cosmederm t/a Van Dyk Pharmaceuticals

Ÿ Creighton Products (PTY) Ltd

Ÿ DE Med Online Supply (PTY) Ltd

Ÿ DRA Pharmaceuticals t/a Skin Scripts

Ÿ Incolabs (PTY) Ltd

Ÿ Kelpack Manufacturing (Retail)

Ÿ Kool-a-Sun (PTY) Ltd

Ÿ Lisa Smit Enterprises cc

Ÿ Nimue Skin Technology International

Ÿ Oh-lief Natural Products (PTY) Ltd

Ÿ Pharmamark (PTY) Ltd 

Ÿ Poker Broker cc

Ÿ Proderm Pharmaceuticals (PTY) Ltd

Ÿ Reitzer Pharmaceuticals (PTY)Ltd

Ÿ Shield Chemicals (PTY) Ltd

Ÿ Skin Kids cc

Ÿ Stuf Solutions (PTY) Ltd

Ÿ Sun Armour (PTY) Ltd

Ÿ Technikon Laboratories (PTY) Ltd

Ÿ The Hospitality Brand Company           

Ÿ Zinka Sun (PTY) Ltd

SUNSCREEN

2014/15
CANSA SEAL

PARTNERS

GARMENTS AND SHADE
COMPANY

Ÿ Baby Brands cc

Ÿ Cinnamon Designs

Ÿ Emthunzini Hats (PTY) Ltd

Ÿ Mr Price Group Limited – Mr Price Sport

Ÿ Oggie Clothing (PTY) Ltd

Ÿ Republic Umbrella Manufacturers (PTY) Ltd

Ÿ Woolworths Holdings Limited

COMPANY

Ÿ Epic Foods (PTY) Ltd

Ÿ Fair Cape Dairies (PTY) Ltd

Ÿ Pioneer Foods (PTY) Ltd

Ÿ Southern Oil (PTY) Ltd

Ÿ Sozo Food (PTY) Ltd

Ÿ The Red Espresso Company

Ÿ Willmar Continental 

Ÿ Edible Oil and Fats (PTY) Ltd

EDIBLE CONSUMER
GOODS (FOOD)

NON-EDIBLE CONSUMER
GOODS
COMPANY

Ÿ Clorox Africa (PTY) Ltd

Ÿ Green Kid Stainless

Ÿ Hulla Baloo (PTY) Ltd

Ÿ Rapid Imports & Exports cc

Ÿ Sanwyn Enterprises (PTY) Ltd

Ÿ Superthene Films (PTY) Ltd

FOOD PREPARATION
APPLIANCES
COMPANY

Ÿ Home of Living Brands (PTY) Ltd

HEALTH PROGRAMMES
COMPANY

Ÿ Allan Car’s Easy Way – South Africa

Ÿ Rebound SA cc

SMART CHOICE

®

TMSunSmart Choice

®

TM
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PROMOTING THE CAUSE 
Our thanks and appreciation to all our partners who have 

supported us in our advocacy and awareness campaigns. We 

also thank the public for their unwavering support of CANSA 

programmes and initiatives that aim to enable South Africa to 

become a cancer-free society. 

Ÿ Nielsen Consumer Research CANSA is privileged to have 

consumer research, provided pro bono by Nielsen, that 

enables the tracking of consumer behaviour and market 

shifts. This assists CANSA in measuring the impact of 

awareness campaigns and determining future Seal 

prospects. Nielsen’s support in the past year amounted to 

R1 270 060.

PROMOTING SUNSMART
Ÿ Beiersdorf Consumer Products (PTY) Ltd donated Nivea 

Sunscreen stock towards the CANSA SunSmart campaign, to 

be applied by CANSA Mobilisers to public supporters at risk of 

sunburn at CANSA outdoor events.

Ÿ Umthunzini Hats (PTY) Ltd supported the cause with UV-

Hats donated as social media competition prizes.

Ÿ Dstv (M-Net) continued their stalwart support by flighting 

the CANSA UV-suit infomercial during summer on various 

channels pro bono valued at more than R1 million.

BALANCED LIFESTYLE
Ÿ Pioneer Foods (PTY) Ltd maintained their support of 

CANSA’s Balanced Lifestyle Campaign on the back panel of 

more than 35 million Weet-Bix cartons. It is valued at

R17 million. CANSA Relay For Life received exposure on 

25 million of the  cartons. 

CANSA CORPORATE CAMPAIGN
The original 'Cancer Can Be Beaten' infomercial was revived 

with a voice-over provided by Archbishop Desmond Tutu. It was 

broadcast pro bono by both Dstv (M-Net) and the SABC to the 

value of R1 294 000 and R565 500 respectively. In addition to 

reinforcing that cancer can be beaten and that smart choices 

can help to reduce cancer risk, the infomercial serves to reflect 

the non-selective nature of cancer in term of race, age, gender, 

income and status. CANSA remains grateful to all who have 

assisted in the revival and broadcasting of this infomercial. 

FORWARD
GOING

Ÿ Providing advocacy training to all CANSA staff nationally.
Ÿ Strengthening strategic partnership with the National 

Department of Health for the revision of the National 
Cancer Control Plan.

Ÿ Supporting programmes and new regulations on tobacco 
and SunSmart control. 

Ÿ Maximising our ‘watchdog’ role to ensure the reduction of 
the cancer risk and protection of public rights.

Ÿ Continuing to be a voice for patients’ rights, promoting 
access and quality of treatment and care.
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