
knowledge 
into action
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HEALTH AWARENESS 

CAMPAIGNS

“Accurate and timely diagnosis is the first enemy of 

cancer, as it clips its potential from the outset and 

halts it from invading and conquering the whole 

body. Unfortunately, many cancer patients, especially 

in the developing world, do not have this safety net, 

and are completely exposed to cancer's advances 

without any checks. We need a robust cancer 

resolution that encourages fast improvements in 

early detection and diagnosis through a clear and 

urgent health system response." HRH Princess Dina 

Mired President-elect, Union for International Cancer 

Control (UICC).”

The focus of CANSA'S Health awareness 

campaigns is promote health as well as to reduce 

exposure to cancer risk factors including tobacco 

consumption, overweight and obesity, unhealthy 

diet, alcohol intake and levels of physical inactivity, 

as well as exposure to other known cancer risk 

factors. They are:

Ÿ Keeping safe in the sun with our SunSmart 

programme

Ÿ Leading a balanced lifestyle

Ÿ Promoting anti-tobacco and new regulations 

against smoking

Ÿ Encouraging Women's and Men's Health and 

that of the Youth and children

Ÿ Reducing cancer-causing risk factors in the 

environment

Other national key awareness dates include:

Ÿ World Cancer Day – 4 February

Ÿ International Cancer Survivors' Day – 

celebrated in the month of June

Ÿ Nelson Mandela Day – 18 July

Ÿ CANSA Care Month

LEADING A BALANCED
LIFESTYLE

The theme for this campaign emphasised the 

huge role that obesity plays in increasing cancer 

risk. Nutrition, physical activity and body 

composition all play a central part in cancer risk 

reduction.

CANSA's Healthy Lifestyle Risk assessment is a tool 

mainly used to help assess individual's health risks 

related to cancer at exhibitions, events, health 

talks and on our website. A total of 5 389 risk 

assessments were completed with 428 clients 

referred for further follow up. CANSA participated 

in the National Science week at Sci-Bono in 

Johannesburg raising cancer awareness and via 

Pulane Productions during August 2016 reaching

6 000 primary and high school learners. 

WORLD CANCER DAY - 4 FEBRUARY 2017
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WORLD CANCER DAY 2017

Each year 4 February is highlighted as World 

Cancer Day, a global event initiated by the Union 

for International Cancer Control (UICC) to show 

support for a cancer-free world. Close to 1 000 

activities took place in more than 100 countries, 

on every continent with the theme of 'We can.I 

can.' The 'Support through Sport' initiative was 

introduced for the first time to highlight the 

importance of physical activity in the fight against 

cancer, encouraging everyone to get active.

CANSA organised a series of sport-related and 

wellness activities, including a balanced lifestyle 

workshop, two cycle tours from Johannesburg to 

Cape Town, a morning of yoga with local radio 

personalities, fun walks, a family fun run (Gijima 

For CANSA, get CANSA Active and Lace up for 

Cancer), golf day, as well as a fundraising hike in 

partnership with Hiking 4 Marisca. We were proud 

to see our events mentioned on the UICC, World 

Cancer Day Impact Report. Being active and 

choosing a healthy lifestyle are key messages 

promoted by World Cancer Day.

WORLD NO TOBACCO DAY

World No Tobacco Day is observed globally each 

year on 31 May by the World Health Organization 

(WHO). CANSA supported the call from the WHO 

Secretariat Framework Convention on Tobacco 

Control that requires tobacco products to have 

plain packaging and graphic warning signs.   Plain 

packaging is an important demand reduction 

measure, it reduces the attractiveness of tobacco 

products, restricts the use of tobacco packaging to 

be used as a form of advertising and limits 

misleading packaging and labelling. We're pleased 

that the South African Government has already 

worked on a Draft Bill to this effect. South Africa is 

still to introduce this important marketing 

concern. Awareness was also raised regarding the 

negative health implications of Hubbly Bubbly or 

Hookah and Electronic cigarettes or e-cigarettes

CANSA continues to provide support on quitting 

tobacco through its free online cessation 

programme – eKick Butt 

http://www.ekickbutt.org.za/

MEN’S HEALTH

During June and July 2016, our Men's Health 

campaign, highlighted the importance of men 

investing in their health and encouraged early 

detection. The main cancers affecting men are 

prostate, testicular, lung and HPV related cancers 

including penile and anal cancers. Men were 

persuaded to contact local CANSA Care Centres 

for health awareness materials and get screened 

and also to ask about scheduled visits to provide 

screening via CANSA's Mobile Health Clinics, if they 

living in a remote area.

ENVIRONMENTAL HEALTH 

CAMPAIGN - OCCUPATIONAL 

RELATED CANCERS

Occupational cancers are mainly caused by 

exposure to a cancer causing agent (carcinogen) at 

a workplace or by a particular set of circumstances 

at the workplace. The most common types of 

occupational cancers are lung cancer, bladder 

cancer and mesothelioma. Our campaign 
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highlighted the workplace risks and provide 

guidance on the necessary precautions that need 

to be taken in order to avoid these risks. Staff and 

volunteers embraced this campaign through a 

series of workplace and corporate talks.

CHILDHOOD CANCER AWARENESS

CANSA emphasised the importance of childhood 

cancer awareness in September 2016. Cancer is 

relatively rare in children, amounting to 

approximately 2% of cancers worldwide.  CANSA 

promoted and educated regarding childhood 

cancer warning signs and offered risk reduction 

tips for children and youth. CANSA has a Tough 

Living with Cancer (TLC) Programme that focuses 

on raising awareness of childhood cancers and 

early detection, as well as providing tangible love, 

care and support to youth and families affected by 

cancer. We also offers support groups, prosthetic 

assistance, skills development programmes and 

educational school programmes. 

WOMAN’S HEALTH

Awareness and education regarding breast and 

cervical cancer was featured during our Women's 

Health campaign in September and October 2016. 

The key message is for women to keep themselves 

informed so that they can recognise early warning 

signs and know how to reduce their risk. 

Information was disseminated through media, 

health talks, fund-raising events, including breast 

cancer walks; and screenings at CANSA Care 

Centres and Mobile Health Clinics. 

SUNSMART

The incidence of both non-melanoma and 

melanoma skin cancers has been increasing over 

the past decades. We raised awareness regarding 

being SunSmart and lowering the risk of skin 

cancer.  CANSA partnered with Nivea Sun to carry 

out skin cancer awareness among beach-goers in 

the coastal areas. 

We make use of a dermoscope device called the 

FotoFinder that is used to examine moles or spots. 

Every client with suspicious skin damage is 

referred for an intensive skin evaluation. CANSA 

partners with the Department of Dermatology at 

King Edward hospital who assist with screening at 

events in Durban. Screening was provided at the 

'Gijima For CANSA” event held on 4 February 2017 

in Durban. 

CANSA ADVOCACY

CANSA partnered with Nivea Sun to

carry out skin cancer awareness among

beach-goers in the coastal areas
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FACTS SHEETS AND 

POSITION STATEMENTS

Based on the latest research, to date, over 200 fact 

sheets and positon statements have been created, 

revised or updated to help educate and reduce the 

cancer risk. These can be found on 

www.cansa.org.za or a copy can be requested via 

our toll-free line (0800226622). During the year, 

seven positions statements, nine nutritional 

guidelines and 32 Fact sheets were produced.  

Information ranges from: Types of cancer; Known 

causes of cancer; Screening and testing for cancer; 

Coping with cancer; Treatment; Conditions giving 

rise to cancer; Carcinogens and possible 

carcinogens; Reducing the cancer risk; Patient 

Rights and the Rights of Caregivers and Cancer 

and nutritional guidelines.

HEALTH24

Our Health Consultant, provides answers to any 

cancer related questions and often other health 

related queries via an online format on a weekly 

basis.  

INFORMATION SERVICE,

SCIENCE AND RESOURCE CENTRE 

(BASED IN WESTERN CAPE)

CANSA Toll Free 0800 22 66 22 - info@cansa.org.za

Our trained information officers continue to 

empower, inform and support patients, their 

caregivers, families and friends by providing up-to-

date and credible information about cancer and 

resources in a personalised, confidential and 

timely manner. The phone service is available in 

English, Afrikaans, Xhosa and Zulu. The team 

responds to questions and comments submitted 

through the CANSA website and info email 

address. Specialised clinical queries were referred 

to health and clinical specialists for follow-up. Over 

6 000 people benefited from information provided 

by this service in the reporting period. After 

contacting the toll-free line, users feel less anxious 

and better informed about the information 

provided by helpful and supportive information 

officers.

A new WhatsApp service was launched and is 

available during office hours. Adding this service 

has allowed clients to access information in a 

more efficient, effective, and timely manner. 

A total of  people (national and international)  4 253

accessed the Information Service

Ÿ 302 people received support and counselling

Ÿ 259 ponytail hair donations were received

Ÿ 771 people enquired about CANSA services

Ÿ 150 people offered volunteer services 

Ÿ 88 requests were made for health talks 

MAIN QUERIES 

REGARDING CANCER

This is research conceptualised and conducted by 

CANSA, sometimes in collaboration with other 

institutions. Projects are focused on optimising 

services to cancer patients and addressing their 

needs.

Ÿ 281 breast cancer 

Ÿ 192 cancer in general

Ÿ 91 cervical and ovarian cancers

Ÿ 79 less common cancers

Ÿ 66 prostate and testicular cancers

Ÿ 38 skin cancer

Ÿ 27 smoking and lung cancer 

Ÿ 26 colorectal cancer 

Ÿ 15 childhood cancer 

BY NUMBERS
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CLINICAL ADVICE AND SUPPORT 

We responded to  queries via the CANSA  243

website and social media and  through 6 056

telephonic contact and email.

INFLUENCING POLICY AND 

LEGISLATION

Ÿ Our CEO, participated in the Cancer Alliance 

Strategic workshop in April 2016 to develop 

2016-2020 strategic plan including the launch 

of the advocacy toolkit. The CEO is an EXCO 

member of the Cancer Alliance.

Ÿ Our Head of Advocacy attended the Council for 

Medical Schemes Prescribed Minimum 

Benefits Review on hepatocellular cancer at its 

Clinical Oncology Advisory Committee in 

February 2017 as well the Prescribed Minimum 

Benefits for gastro-intestinal cancers on

6 September 2016. 

Ÿ CANSA provided comment in April 2016 on 

behalf for the National Department of Health 

National Policy Framework and Strategy on 

Cancer in South Africa 2016 – 2021.

Ÿ Head of Advocacy took part in the workshop 

on taxation on sweetened beverages at the 

Treasury on 11 November 2016 at the 

Development Bank of South Africa.

Ÿ An Azaadville 'Possible Cancer Cluster' meeting 

was hosted in May 2016 with CANSA, the 

National Department of Health, National 

Health Laboratory Services and the National 

Health information System.

Ÿ A cancer training manual was completed by 

CANSA for the National Department of Health 

to be utilised by the Traditional Healers 

Society.

Ÿ A World No Tobacco Day event with CANSA, 

the Gauteng Health Department and Districts, 

the National Department of Health was held in 

Soweto on 31 May where we were 

congratulated and recognised as a key partner 

in tobacco control in South Africa.

Ÿ The Head Advocacy completed the policy on 

Tobacco Control and Utilisation in Gauteng 

Health Facilities for Gauteng Health with 

acknowledgment for CANSA. We also 

addressed the illegal sale and advertising of 

electronic cigarettes with the Minister of 

Health and the Ministerial Advisory Committee 

on Cancer Control and called for the banning 

of electronic cigarettes and fines to be 

imposed. (The marketing of electronic 

cigarettes is of major concern; especially that 

being aimed at the youth to promote nicotine 

addiction and tobacco use.)

Ÿ We also participated in the Innovative 

Pharmaceutical Association of South Africa 

(IPASA) Inaugural Innovative Medicines Summit 

on 1 September 2016. 

ADVOCACY
BY NUMBERS

'Your service is extremely helpful to 

individuals faced with an unsure future. 

Many thanks once again for the 

information.'

 “Thank you all so much for your help 

and support, you are doing such a 

wonderful job!”

“You showed me so much feeling and 

love and made me feel so very very 

welcome, for which I shall be eternally 

grateful.”

positive
feedback

31



Ÿ Our Head of Advocacy made a submission to 

the Department of Trade and Industry on the 

Draft Liquor Amendment Bill in January 2017 

and welcomed the proposed amendments and 

the prohibition of sale to persons under age 

21. 

Ÿ CANSA provided written submission to the 

Ferret Mining and Environmental Sciences on 

uranium mining in the Karoo. 

JOINING THE FIGHT FOR 

AFFORDABLE MEDICINES 

CANSA together with the Cancer 

Alliance, Doctors Without 

Borders, Treatment Action 

Campaign, Section 27 and 

other stakeholder 

representatives are advocating 

to influence and amend the 

Patent law, that will result in 

more affordable medicine for 

cancer and other chronic 

patients.

Fix the Patent Laws (FTPL) 

Coalition of 18 patient groups sent a 

letter to Parliament on the ratification of the 

December 6 decision and broader reform of 

intellectual property laws in South Africa on 

23 November 2016.  The National Assembly 

would have discussed the Amendments but due 

to disruptions at Parliament it has now been 

deferred. CANSA was one of five members of the 

FTPL Coalition represented at a constructive 

meeting held in November 2016 at the 

Department of Trade and Industry convened by 

the International Trade and Economic 

Development division.

The National Advocacy Coordinator attended 

training in March 2017 regarding the Fix the patent 

Laws Coalition Strategy on Intellectual Property, 

TRIPS flexibilities and Patent Laws.

NON-COMMUNICABLE 

DISEASES

CANSA is a co-founder of the South African Non-

communicable disease Alliance (NCD Alliance) 

along with the Heart and Stroke Foundation, 

Diabetes SA and the Patient Health Alliance of 

Non-Governmental Organisations (PHANGO) and 

its 27 primarily patient–based groups. 

CANSA supports the proposed taxation on sugar 

sweetened beverages as part of the SA NCD 

Alliance, thereby reducing their consumption. We 

continued to encourage the public to lower their 

sugar intake as high sugar consumption indirectly 

increases the cancer risk by promoting obesity. As 

part of our advocacy efforts, CANSA also 

presented to the Parliamentary Portfolio 

Committee on Proposed Sugar Tax on 

31 January 2017 requesting that a 

proportion of the tax be ring-fenced for 

the prevention and control of non-

communicable diseases. It was 

announced during the budget speech 

by the then Minister of Finance on 6 

February that the introduction of tax on 

sugar-sweetened beverages was to be 

implemented on the 1st of April 2017, to help 

reduce excessive intake of sugar. 

ADVOCACY
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ADVOCATES FOR CANCER

The CANSA Advocacy team continues to receive 

several enquiries for CANSA to assist and help 

with health insurance, individual rights regarding 

smoking in public places, banning of smoking in 

public places, cancer patients' rights in the 

workplace as well as to address access issues to 

oncology treatment in certain regions. 

ANTI-TOBACCO

During the year, our Advocacy team has assisted 

the public regarding tobacco legislation by 

contacting the various departments of 

environmental health to ensure inspection of 

premises take place.

PATIENT ADVOCACY 

Ÿ Free State

We successfully addressed concerns in the 

Welkom area, Free State when there were 

issues with gynaecological surgical 

interventions for cancer diagnosed patients.

Ÿ KwaZulu-Natal

Addington Hospital's two nuclear radiotherapy 

machines stopped working at the end of 2012 

due to non-payment for regular servicing.  

Thus countless numbers of cancer patients 

have either been lost to treatment of have 

added to the queues, to the only other state 

hospitals offering treatment, Greys and Inkosi 

Albert Luthuli Hospital and also private 

hospitals. The conditions of patients have 

moved from treatable cancer to palliative care 

and many have later died. In addition, crucial 

and life-saving equipment at hospitals 

including scanners and X-ray machines are 

regularly out of order. Further, there were 

mass resignations of highly skilled oncologists, 

as they were unable to offer life-saving 

treatment due to malfunctioning scanners and 

radiotherapy machines. 

Ÿ CANSA sent a letter to the Minister of Health 

and Deputy Minister to urge the National 

Department of Health to intervene.  As part of 

the advocacy efforts, we partnered with the 

Cancer Alliance and Medical Rights Advocacy 

Network to highlight the critical issue via 

various media platforms, Minister's Advisory 

Committee, South African Human Rights 

Council and the KZN Health Portfolio 

Committee. Our thanks to the media, for 

coverage and also to the patients and families 

of deceased patients who were willing to share 

stories.

Ÿ To date, CANSA continues to offer support and 

counselling to families and patients while 

collecting evidence to show the impact. 

NETWORK BUILDING, 

PARTNERSHIPS AND 

PROFILING CANSA 

INTERNATIONALLY

To strengthen CANSA's position as global and 

national cancer control influencer and role player, 

our Head of Advocacy attended and participated 

at the following international events:

Ÿ European Society of Medical Oncology (ESMO) 

Summit Africa in Cape Town 

(10 to 12 February 2017).

Ÿ Thought Leaders' Forum on 'Promoting 

Innovation and Access in the Context of 

Human Rights: Perspectives on Current 

Challenges and Future Possibilities' in 

March 2017.

Ÿ United Nations Secretary General High Level 

Panel on Access to Health Technologies and 'A 

Global Dialogue on promoting Innovation and 

Increased Access to Medicines, Vaccines, 

Diagnostics and other Health Technologies' in 

March 2017.

ADVOCACY
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Ÿ The 8th annual International Experience 

Exchange for Patient Organisations (IEEPO) in 

March 2017 in Copenhagen, Denmark as an 

invited speaker on networks in the African 

region. 

Ÿ United States Metastatic Breast Cancer Global 

Advocacy Alliance and the European Society of 

Oncology on webinar format in May 2017 

regarding the establishment of a Global MBC 

Alliance. 

Ÿ Presented on full sponsorship at the Sub – 

Saharan African (SSA) Patient Organisation 

Experience Exchange for SSA groups (SSA 

EEPO) held in Ivory Coast in April 2016 to build 

skills, facilitate exchange of ideas and develop 

networks in the African region. 

Ÿ Presented at the African Liver Patients 

Association (ALPA) in Sharm el Shiekh in Egypt 

in October 2016.

Ÿ The Cancer Health Technology Assessment 

Training Workshop (HTA) workshop on full 

sponsorship, presented by the Max 

Foundation and London School of Economics 

in November 2016, in Morocco. 

CANSA has also provided input and contributed to 

the Union for International Cancer Control (UICC) 

World Cancer Declaration Report and the INCTR 

publication regarding 'Cancer Control 2016 Big 

Question' survey in April 2016.

Our CEO attended the UICC Leadership Summit 

and the World Cancer Conference in 

November 2016 in Paris, France and took part in 

the daily additional CEO advocacy and leaders 

workshops. This subsequently led to participation 

in the global advocacy UICC CEO and NCD Alliance 

Forums.  

Our Health Specialist, is a board member of the 

International Kidney Cancer Coalition (IKCC) and 

attended the international IKCC Planning meeting 

that took place in April 2016.  The Specialist 

further maintains regular liaison and meetings 

with the National Lotteries Commission. 

Elize Joubert, CANSA CEO on left 

with HRH Princess Dina Mired, 

President-elect, of UICC
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THANKS AND 

APPRECIATION

National Department of Health; National Health 

Research Ethics Council; Gauteng Ethics Health 

Research Forum; Department of Social 

Development; International Kidney Cancer 

Foundation ; Academy of Science of South Africa;  

Plastics South Africa and South African 

Parliamentary Committee on Health Taxation of 

Sugary Drinks; Cancer Alliance; Medical Rights 

Advocacy Network; National Council Against 

Smoking; Fix the Patent Laws Campaign; 

University of KwaZulu-Natal Department of 

Dermatology and Radiological Society of South 

Africa.

CANSA AS CONSUMER 

WATCHDOG

In the absence of public and consumer health 

protectors such as the Environmental Protection 

Agency (EPA); the Centre for Disease Control and 

Prevention (CDC) and the Food and Drug 

Administration (FDA) in the USA – CANSA has 

taken on the massive responsibility to assist in 

public health (particularly in terms of cancer) by 

acting as public watchdog. The sole aim being to 

reduce cancer risk on all fronts i.e. in terms of the 

environment; industry; the workplace; the retail 

sector consumer goods and behavioural dangers 

such as tobacco and alcohol consumption.    

THE CANSA SEAL OF RECOGNITION

In addition to lobbying and advocacy initiatives at 

all level of government and industry – CANSA 

created the CANSA Seal of Recognition (CANSA 

Smart Choice and CANSA SunSmart Choice Seal) to 

guide and encourage consumers to read product 

labels and to assist them in making informed 

choices – the aim being to promote a smart, 

healthy and balanced lifestyle. The Seal also helps 

consumers identify products free of toxins, 

carcinogenic, mutagenic and reprotoxic 

substances. Eligibility of the Seal is determined by 

CANSA Standards and Requirements in various 

categories based on local and international peer 

reviewed research.

The Seal is also strategically applied to assist in 

cleaning-up consumer product categories 

containing undesirable substances, by awarding 

the Seal to select non-offensive products in the 

same category and actively promoting it as such – 

the aim being that the competitors will follow suit 

when their market share starts to drop. Such an 

example is that the various cling-wrap brands 

available on retail shelves are now all PVC-free 

since Sylko (the last odd-one-out) finally followed 

suit and stopped producing PVC cling-wrap.

In terms of said consumables, we constantly strive 

to apply our resources for maximum impact on 

the broader public by focusing on product 

categories consumed in mass. Determining the 

latter would have been impossible however, had it 

not been for the consumer research statistics 

worth several million rand over the past years, 

provided pro bono by Nielsen – for which CANSA is 

truly grateful.

The CANSA Seal is awarded in the following five 

categories:

Ÿ Food: Edible consumer products that may 

assist in reducing the risk of cancer, but also 

promote smart health choices in general, free 

of all known toxins, carcinogenic, mutagenic 

and reprotoxic substances.

Ÿ Non-foodstuffs: Non-edible consumer 

products, free of all known toxins, 

carcinogenic, mutagenic and reprotoxic 

substances. As is the case for food, the same 

strict test requirements apply to non-edible 

consumer products wishing to qualify for the 

CANSA Smart Choice Seal. Although the 

products considered in this category are those 
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with a relevance to cancer, a holistic health 

approach is applied.

Ÿ Natural environment protection: Products 

that offer protection against factors in the 

natural environment that may lead to cancer. 

In this category, consideration is given to solar 

radiation, water quality and the quality of air 

we breathe. Products that pass the relevant 

strict protection requirements qualify for the 

CANSA Seal of Recognition; CANSA Smart 

Choice Seal; or the CANSA SunSmart Choice 

Seal – and include among others sunscreen, 

UV-protective garments, apparel and shade 

items.

Ÿ Processing and food preparation: Products, 

equipment and processes that enhance and 

result in improved smart and balanced 

lifestyles. Products in this category require 

proven research results to qualify for the 

CANSA Smart Choice Seal and include food 

preparation equipment and juice extractors.

Ÿ Health Programmes: Education that 

enhances and results in improved, smart and 

balanced lifestyles. Products in this category 

also require proven research results to qualify 

for the CANSA Smart Choice seal. It includes 

exercising equipment and courses; dietary 

guides; weight control courses and guides; 

smoking cessation courses and subject-related 

books.

ATTRITION & ADDITION

Although CANSA has lost some Seal partners in 

the past, the overall number has steadily grown 

from year to year – attrition being mainly due to 

new products coming onto the market and not 

making in a tough competitive environment. The 

established stalwart brands however, have 

increased in number and remained supportive of 

the CANSA Seal – with some going back more than 

20 years.

SEAL AND SEAL-PARTNER MARKET 

GROWTH

Particularly rewarding in the past financial year 

has been the 16% growth in sunscreen sales value, 

25% growth in Canola oil sales value and 55% 

growth in UV- apparel sales value. Collectively the 

Seal income has increased by 19% from 

R2.6 million in 2015/16 to R3.1 million in 2016/7.

THE HIGHEST ACCOLADES

Our thanks and appreciation goes to all our 

partners who have supported us in our advocacy 

and awareness campaigns. We also thank the 

public for their unwavering support of CANSA 

programmes and initiatives that aim to enable 

South Africa to become a cancer-free society

SunSmart Choice

®

TM

SMART CHOICE

®

TM
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COMPANY

Ÿ Adcock Ingram Healthcare 

Ÿ Avid Brands S.A. (Pty) Ltd 

Ÿ Beiersdorf Consumer Products 

(Pty) Ltd

Ÿ Bio Earth Manufacturing (Pty) Ltd

Ÿ Burnshield (Pty) Ltd 

Ÿ Canway (Pty) Ltd 

Ÿ Cosmederm t/a Van Dyk 

Pharmaceuticals

Ÿ Creighton Products (Pty) Ltd 

Ÿ DRA Pharmaceuticals 

Ÿ Incolabs (Pty) Ltd 

Ÿ IQ Laboratories 

Ÿ Kool-a-Sun (Pty) Ltd 

Ÿ LS Enterprises 

Ÿ Nimue Skin Technology International

Ÿ Oh-lief Natural Products Pty (Ltd)

Ÿ Pharmamark (Pty) Ltd 

(DisChem Range)

Ÿ Proderm Pharmaceuticals (Pty) Ltd

Ÿ Reitzer Pharmaceuticals (Pty)Ltd

Ÿ Shield Chemicals (Pty) Ltd 

Ÿ Stuff Solutions

Ÿ Technikon Laboratories (Pty) Ltd

Ÿ The Hospitality Brand Company           

Ÿ Zinka Sun

SUNSCREEN GARMENTS & APPAREL
COMPANY

Ÿ Cinnamon Designs

Ÿ Emthunzini Hats (Pty) Ltd 

Ÿ Headmasters 

Ÿ Oggie Clothing (Pty) Ltd 

Ÿ Republic Umbrella Manufacturers

Ÿ Sun Sleeves

Ÿ Woolworths Holdings Ltd (Beaches)

Ÿ Woolworths Holdings Ltd

(Jacques Hau)

COMPANY

Ÿ Edible Oil and Fats (Pty) Ltd

Ÿ Epic Foods (Pty) Ltd 

Ÿ Fair Cape Dairies (Pty) Ltd

Ÿ Olyfberg 

Ÿ Pioneer Foods (Pty ) Ltd

Ÿ Southern Oil (Pty) Ltd

Ÿ Willmar Continental 

EDIBLE CONSUMER
GOODS (FOOD)

NON-EDIBLE 
CONSUMER GOODS
COMPANY

Ÿ Clorox Africa (Pty) Ltd 

Ÿ Rapid Imports & Exports cc

Ÿ Sanwyn Enterprises (Pty) Ltd

Ÿ Superthene Films (Pty) Ltd 

FOOD PREPARATION
APPLIANCES
COMPANY

Ÿ Home of Living Brands (PTY) 

Ltd

HEALTH PROGRAMMES
COMPANY

Ÿ Allan Car’s Easy Way – South 

Africa

A detailed 

list of associated

products can be

found on

www.cansa.org.za

CANSA 
SEAL PARTNERS

2016/2017
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