
SUSTAINABILITY

Together we Achieve
Sustainability
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Ensuring long-term
sustainability of all income
generating projects by
creating dedicated structures
through optimisation of
income streams and
strengthening of corporate
partnerships and networks

STRATEGIC

OBJECTIVE

CANSA has again enjoyed the support from communities

and corporates who have remained dedicated to help fight

cancer in South Africa, even though it has been a very tough

year with the economic climate in a downswing. This has

mainly affected the income of all the national projects

negatively, bar Cuppa For CANSA which saw a pleasing

growth of over 30%.

We introduced a new income generating project, ‘CANSA

Active’ - a platform in the sporting arena with our main

health messages being ‘SunSmart and lead a balanced

lifestyle by being active.' Participants are also encouraged to

raise funds utilising CANSA’s online platforms. CANSA’s

health awareness messages are emphasised during all

CANSA income generating projects by linking a specific

health message. All our partnerships are also aligned so that

a mutual message is being communicated.

A review of the current working structure led to the need

for a more streamlined and impactful approach and in March

2014 a restructuring plan was implemented. As of

1 April 2014, the Business Development department (that

only came into effect 1 April 2013) was merged with the

Sustainability and Marketing and Communications

departments. The national projects (CANSA Relay For Life,

Shavathon, Sanlam Cancer Challenge and Cuppa For

CANSA) are managed by the Sustainability team who consist

of a Head of Sustainability, six Unit Managers and one

Coordinator for administrative support. The Sustainability

Unit Managers have specific line-management functions to

assist with performance management. In April 2014, CANSA

Active was incorporated into the Sustainability department

and managed as a national project.

We thank the public for their incredible support as well as our

staff and the many volunteers who worked tirelessly to

support all our national projects.

CANSA RELAY FOR LIFE
The Relay For Life movement, initiated and managed by the

American Cancer Society, has become the largest and most

successful community fundraising activity in the world, with

four million participants in 5 000 communities across more

than 23 countries.

The CANSA Relay For Life programme has made a huge

impact in South Africa and helped expand CANSA’s footprint

to communities that we were not able to reach before. It

creates a platform for survivorship, caregiver recognition,

cancer awareness and generation of income - enabling us to

further enhance our service to our communities.

Last year marked the eighth year that 79 communities in

South Africa hosted CANSA Relay For Life community

experiences (events), including one focussing on the

corporate environment. A further 27 CANSA Relay Recess

school experiences were also held. We enhanced the

programme by introducing the CANSA Bark For Life initiative

that helped us to promote health messages and

accommodate communities where annual events are not

possible.

The income generated from CANSA Relay For Life saw a

decline of approximately R3 million mainly due to the

adverse weather conditions experienced in the last Relay

season as well as economic restraints. The heavy rain had a

huge impact on planned events, especially the larger ones

(50 or more teams) where an indoor facility is not always

available to accommodate the large numbers. Another

contributing factor was the Joint Operations Committee

approvals that delayed some events as well as impacted on

the expenditure. The weakened economy impacted

negatively on the smaller regions, especially mining

communities.

Plans were set in place in the current year to overcome the

risks by planning better for inclement weather as well as

encouraging more fundraising activities leading up to the

actual event.

CANSA Relay For Life

CANSA Relay For Life
experiences (events)

CANSA Relay For Life -
Relay Recess

CANSA Relay For Life -
Bark For Life

Novice

Teams

Survivors

Media Monitoring – AVE

Income

March 2014

79

27

7

6

4 695

5 868

R8 826 992

R10 608 925

March 2013

86

17

4 405

5 628

R7 075 985

R13 884 118

-+%

+6

+4

+24.75

-23.59

CANSA Relay For Life by Numbers

Survivors lap - CANSA Relay For Life, Senekal

CELEBRATE

REMEMBER

FIGHT BACK

ONE WORLD -
ONE HOPE!

supported by

®
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Relay Recess

Promoting healthy habits at 20 schools

Gauteng, Mpumalanga and Limpopo

Canines in the fight against cancer

Introduced in the previous financial year, the CANSA Relay

Recess programme (aimed at primary schools) offers us the

opportunity to take education and community service to the

classrooms in a fun and exciting way.This way we also ensure

that our youth are educated to live a healthy and cancer-

smart life.We presented 27 CANSA Relay Recess experiences.

Although unique, each school's event contains three basic

components - education, fundraising and physical activity.

Cancer awareness activities as part of the education

component, are broken into four focus areas - nutrition,

physical activity, SunSmart and anti-tobacco.

Bestmed Medical Scheme, joined forces with CANSA,

Enteractive and Incolabs to present an interactive theatre

show and CANSA Relay Recess at primary and high schools

called‘Healthy Habits’and‘Choose Life’respectively. As part

of the show, Incolabs, who manufacture Tropitone and

Everysun (both CANSA approved sunscreens), provided free

sunscreen to learners and educators. The CANSA mascot,

Toktokkie (Tap-Tap), played a role in the show and

encouraged leading a balanced and healthy lifestyle.

‘Man’s best friend’got special attention and recognition with

the introduction of CANSA Bark For Life. The experience

honours the caregiving qualities of canine companions and

recognises canine cancer survivors while sharing CANSA’s

health messages. Dogs are members of the family and for

many of our cancer survivors, they are caregivers. Families

and their dogs come together for a few hours during the day

and complete a 1.6km walk to honour the caregiving

qualities of their canine ‘Best Friends’ and cancer survivors.

Many survivor/canine stories are shared for inspiration,

motivation and celebration.

A total of seven CANSA Bark For Life experiences were

hosted during the past year. Special remembrance bags

lined the tracks in memory of both human and canine

survivors as well as caregivers. We also partnered with

animal trainers, veterinarians, groomers, pet food

manufacturers and animal rescue groups.

Partners joining the fight

Relay For Life Heroes of Hope

Bokomo Weet-Bix (a CANSA Smart Choice partner) and e.tv

partnered with CANSA Relay For Life communities for the

second year. This Corporate Social Investment (CSI)

partnership, to the value of R7 million, spans over a three-

year period and involved 11 Relay events in year one and 10

Relay events in year two.

Bokomo promoted their involvement with CANSA Relay For

Life on Weet-Bix cereal boxes, reaching more than 50 million

breakfast tables. As part of their brand activation, breakfast

zones and play station zones were hosted throughout the

night at all events.

e.tv provided airtime in the form of a Public Service

Announcement (PSA) broadcast throughout the year,

during peak Relay season. They further hosted a special

photo-booth zone where special Relay memories could be

captured. Special merchandise bearing the e.tv, Weet-Bix

and CANSA Relay For Life brand was used at CANSA Relay For

Life experiences in the following communities: Bethlehem,

East Rand, Estcourt, Middelburg, Oudtshoorn, Paarl,

Pietermaritzburg, Port Elizabeth, Pretoria andTembisa.

The Global Relay For Life Heroes of Hope programme, that

celebrates and honours cancer survivors worldwide, now

includes 12 South African heroes. While encouraging

participation in Relay events, these Heroes of Hope are also

ambassadors for CANSA by sharing their cancer journeys

and messages of hope as well as spreading awareness about

our care and support programmes.

In 2013, four special cancer survivors were awarded this

great honour - Anne Pheiffer (Cape Province), Ester Pretorius

(West Rand), Magda Jacobs (Rustenburg) and Nicholas

Joseph (Durban).

GLOBAL
HEROES OF

HOPE

CANSA Relay Recess

Promoting Healthy Habits at 20 Schools
in Gauteng, Mpumalanga & Limpopo

Canines in the Fight Against Cancer

Partners Joining the Fight

Relay For Life Heroes of Hope

Global Relay For Life Heroes of Hope
Back: Obie Woolword & Kobus Smit (2012)

Front: Magda Jacobs & Ester Pretorius (2013)
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Uniting workplace cancer survivors &

caregivers with CANSA Relay For Life

Corporate

Growing our leader volunteers

Global Spirit of Relay For Life

Awards 2013

We again enhanced our partnerships in the corporate

environment with the third CANSA Relay For Life Corporate

experience that took place on 5 and 6 October 2013 with the

theme ‘Carnival of Hope’. This fun-filled, overnight team

experience gives a ‘face and a voice’ to cancer survivors and

their caregivers in the workplace and is an opportunity for

companies and businesses to show their support by

committing to fight back against cancer.

The spotlight is placed on creating awareness of the

challenges both employees and companies experience

when having to deal with a dreaded disease such as cancer.

Having certainty about how to deal with cancer in the

workplace significantly reduces the challenges that arise

when an employee discovers that he or she has cancer. It

provides the cancer survivor with information about what

they are entitled to, as well as giving the company guidelines

on how to manage the situation.

A total of 116 teams took part, with 153 survivors taking part

in the Survivors lap and R312 965 was raised.

The continuous growth of our successful programme, is

based on the roll-out of annual committee training

programmes, dedicated volunteers and committed staff

members.

In 2013, we hosted the fifth annual CANSA Relay For Life

Summit attended by 66 leader volunteers at Valley Lodge in

Magaliesburg, Gauteng. This gathering served as a platform

to highlight best practice principles, provide education and

information, gain new ideas while encouraging buy-in and

create positive interaction amongst Relay committees. At

the Summit, special recognition was given to CANSA Relay

For Life experiences hosted during the past year recognising

outstanding efforts by committees and communities.

CANSA’s Relay For Life Programme received recognition in

four of the five Global Spirit of Relay Awards.

Michelle

Goddard, Staff Partner for CANSA Relay For Life,

East London

CANSA Relay For Life,

East Rand

CANSA Relay

For Life, Heidelberg/Nigel

CANSA Relay For Life,

Saamspan (from Pretoria)

Global Spirit of Relay For Life Staff Partner -

Global Spirit of Relay For Life Event -

Global Spirit of Relay For Life Novice Event -

Global Spirit of Relay Youth Event -

�

�

�

�

Global Spirit of Relay For Life Staff Partner -

Global Spirit of Relay For Life Event -

Global Spirit of Relay For Life Novice Event -

Global Spirit of Relay Youth Event -

Growing Our Leader Volunteers

Uniting Workplace, Cancer Survivors
& Caregivers with CANSA Relay For
Life Corporate

The global Relay For Life family heard the

sad news of the death of Honorary Life

Member Gordon Klatt, MD, founder of the

American Cancer Society’s Relay For Life

programme.

He made a tremendous impact on the fight

against cancer. Thirty years ago, Gordy took

to the track in Tacoma to fight back for his

cancer patients, raising $27,000 for the

fight against cancer. His innovative idea

spread to more than 5 000 events across the

United States and to 23 countries.

Gordy brought together friends and family

to fight back with him, and made cancer a

priority for all those who would listen. He

helped shape an idea that started off as one

man running and walking a track into a

global phenomenon to potentially save

lives throughout every corner of the world.

Thanks to Gordy’s vision and tenacity,

communities as far as Soweto, South Africa,

and Fukushima, Japan, are walking hand-

in-hand in the fight against cancer. The

Relay For Life programme is greater than

just a fundraiser, it's about communities

coming together to support each other and

the world's largest movement fighting

cancer.

Just a few years ago Gordy was diagnosed

with cancer himself and took many

measures to overcome a disease he fought

both personally through Relay events, and

professionally through his job as a

colorectal surgeon. He lost that battle on 3

August 2014 and passed away from

congestive heart failure after battling

stomach cancer.

The global Relay For Life family heard the

sad news of the death of Honorary Life

Member Gordon Klatt, MD, founder of the

American Cancer Society’s Relay For Life

programme.

He made a tremendous impact on the fight

against cancer. Thirty years ago, Gordy took

to the track in Tacoma to fight back for his

cancer patients, raising $27,000 for the

fight against cancer. His innovative idea

spread to more than 5 000 events across the

United States and to 23 countries.

Gordy brought together friends and family

to fight back with him, and made cancer a

priority for all those who would listen. He

helped shape an idea that started off as one

man running and walking a track into a

global phenomenon to potentially save

lives throughout every corner of the world.

Thanks to Gordy’s vision and tenacity,

communities as far as Soweto, South Africa,

and Fukushima, Japan, are walking hand-

in-hand in the fight against cancer. The

Relay For Life programme is greater than

just a fundraiser, it's about communities

coming together to support each other and

the world's largest movement fighting

cancer.

Just a few years ago Gordy was diagnosed

with cancer himself and took many

measures to overcome a disease he fought

both personally through Relay events, and

professionally through his job as a

colorectal surgeon. He lost that battle on 3

August 2014 and passed away from

congestive heart failure after battling

stomach cancer.

REMEMBER
DR. GORDON KLATT

1942 - 2014

Global Spirit of Relay For Life
Awards 2013
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REMEMBER

FIGHT BACK

CELEBRATE

CANSA Relay For Life Awards 2013/2014

Overall WinnerProvince/s

Central Business Unit (Free State, KwaZulu-Natal and Mpumalanga)

Southern Business Unit (Eastern, Western and Northern Cape)

Eastern & Southern Cape

Northern Cape

Western Cape

Eastern & Southern Cape

Northern Cape

Western Cape

Eastern & Southern Cape

Northern Cape

Western Cape

Eastern & Southern Cape

Northern Cape

Western Cape
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RFL Keimoes

RFL Jeffreys Bay

RFL Kuruman

RFL Malmesbury

RFL East London

RFL Kuruman

RFL Athlone

RFL East London

RFL Kimberley

RFL Athlone

RFL East London

RFL Postmasburg

RFL Malmesbury

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

(2nd year or up)

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

Free State

KwaZulu-Natal

Mpumalanga

Free State

KwaZulu-Natal

Mpumalanga

Free State

KwaZulu-Natal

Mpumalanga

Free State

KwaZulu-Natal

Mpumalanga
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RFLVrede

RFL Senekal

RFL Pietermaritzburg

RFL Nelspruit

RFL Bloemfontein

RFL Pietermaritzburg

RFL Nelspruit

RFL Bloemfontein

RFL Pietermaritzburg

RFL Nelspruit

RFL Bloemfontein

RFL Estcourt

RFL Nelspruit

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

(2nd year or up)

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

Gauteng

Limpopo

NorthWest

Gauteng

Limpopo

NorthWest

Gauteng

Limpopo

NorthWest

Gauteng

Limpopo

NorthWest
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RFL Heidelberg/Nigel

RFL Pretoria

RFL LouisTrichardt

RFL Potchefstroom

RFL Pretoria

RFL Polokwane

RFL Potchefstroom

RFL Pretoria

RFL Polokwane

RFL Klerksdorp

RFL East Rand

RFL Polokwane

RFL Rustenburg

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

(2nd year or up)

Best Novice Relay

Best Relay

Team Recruitment

Survivor Recruitment

Income Generation

Northern Business Unit (Gauteng, Limpopo, North West)

RFL = Relay For Life
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SHAVE IT
SPRAY IT

OR

CANSA Shavathon

Shavathon made possible

by our partners

What did you do for cancer survivors - shave it or spray it?

We celebrated our 11 year of Shavathon from 24 February

until 1 March 2014 hosting 784 CANSA Shavathon events

throughout South Africa and raised R6 386 816. The first

CANSA Shavathon was held in the Eastern Cape in 2003 as a

way to show solidarity and support for those touched by

cancer, as losing hair is a common side effect of cancer

treatment. Participants showed their support by donating a

fee to shave or colour-spray their hair.

Many famous faces (and heads) supported the campaign and

helped raised awareness at various workplaces and shopping

centres across the country. Thanks to Mark Pilgrim, Marc

Lottering, Elana Afrika, Ian Bredenkamp, Mark Haze, Roxy

Burger, Fadeen Mia, Tamerine Jardine, the Steval Puma Rugby

Squad, Helen Zille, Natalie du Toit, Janez Vermeiren, Mrs SA

Charity 2014 Karien Henrico, the Lion’s Rugby Team, Martelize

Brink RSG, Heinz Winkler and Zoleka Mandela (breast cancer

advocate and survivor).

A special thank you to Danny K and Toya Delazy, who allowed

CANSA free use of their music for radio and online adverts, as

well as Rozanne McKenzie from Radio Jacaranda (voice over

for radio).

We recognise our dedicated suppliers, partners and shopping

centres who offered us free venues across the country: Wahl;

Aerosol; Globeflight; Newsclip Media Monitoring and

Limegreen Online Design Print. Many others supplied services

or products at a discount, made donations or sponsored prizes

for our online competitions, namely Montagu Dried Fruit &

Nuts, Commodore Waterfront Hotel in Cape Town, Protea

Hotel Fire & Ice in Cape Town, Zoleka Mandela, Torsten

Koehler, Hola, FujiFilm, Satin Pillow cases and Academy

Brushware.

CANSA is grateful to all media partners who encouraged

South Africans to get behind cancer survivors and raised

awareness at no charge. On Saturday 1 March 2013, Mark

Pilgrim broadcast the KIA Top 40 SA show on 94.7 live at East

Rand Mall and Cresta Shopping Centre as part of the

campaign. Mark also did live cross overs to the KFM 94.5

Ground Patrol team in the Cape. A TV insert and interviews

with Mark Pilgrim and Marc Lottering were featured on the

Expresso show (SABC 3) promoting CANSA Shavathon,

courtesy of Globeflight, our courier partners.

Each year, generous amounts are raised by corporates,

organisations and individuals in support of Shavathon. We

appreciate each contribution and make special mention of

Samsung, KIA Motors, Stanlib, Scottburgh Primary and High

Schools, Holiday Inn Express Hotels, Anglo-American RBMR,

PMR Shafts, Cupcakes for Cancer Hope and Nampak.

th

What did you do for cancer survivors - shave it or spray it?

Supporting Shavathon online

Shavathon 2014 Individual

online winners (Activist)

Shavathon 2014 Corporate

online winner (Activist)

Shavathon Selfies!

We again utilised CANSA’s online platforms to promote

awareness and raise funds online via competitions. A total of

R114 700 was raised through individual and corporate

activists and donors via 339 online donations. Many of our

online activists also shaved their heads and / or donated their

hair to show solidarity with those affected by cancer.

1 Place: Marc Houze - raised R22 000

2 Place: Danielle Baldwin - raised R11 440

3 Place: Fabian Louw - raised R7 100

‘ShowMe Plett’ was Shavathon 2014’s Corporate online

Champion, having raised R13 130 via 25 online donors and an

additional R15 370 off-line, totalling R28 500. A special prize

was awarded to Christy Strever in recognition of her excellent

promotion of her corporate online project for ShowMe Plett

via print and social media platforms.

Entrants for the competitions on social media platforms had

to share 'selfies' and why they took part in Shavathon - 17

people won prizes in the Facebook competition and 12 in the

Tw i t t e r c o m p e t i t i o n . ( W i n n e r s a r e l i s t e d o n

www.shavathon.org.za).

st

nd

rd
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�

�

CANSA Shavathon

Shavathon Made Possible
by Our Partners

Supporting Shavathon Online

Shavathon 2014 Individual
Online Winners (Activist)

Shavathon 2014 Corporate
Online Winners (Activist)

Shavathon Selfies!
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TAKING A
SWING AT

Sanlam Cancer Challenge
The 21 year of the Sanlam Cancer Challenge was celebrated

in 2013 and is recognised as the biggest amateur golf

tournament in Africa. Together with the Sages Senior Golf

Series (Veterans) and the younger participants in the Glacier

Junior series, this Sanlam-sponsored partnership has

become an outstanding vehicle for education and

awareness that draws together golf unions, clubs, amateur

players, as well as staff and volunteers of all ages.

Over 36 000 players participated in the countrywide

challenge and raised over R2.7 million generated through

registration fees, Ernie Els wine auctions,‘Win a Car for a Year’

raffles (sponsored byTempest Car Hire) and donations.

Club winners participated in 801 club competitions and 32

regional finals with the winners from each region taking part

in the finals (21 - 22 October 2013) at the Gary Player Country

Club at Sun City, facilitated by Synergy. The Sanlam Cancer

Challenge Sages Gala evening was hosted in Port Shepstone

on 19 April 2013.

st

Congratulations
Former Pumas rugby player and 17-handicap golfer Braam

Haasbroek from Hazyview, won the Men’s B Division and the

overall men’s title with 75 points.

Amateur golfer Gideon van Zyl paid the ultimate tribute to

his father, who passed away from cancer four days before

the Final at Sun City, by winning the A Division title of the

tournament. Van Zyl, an insurance broker from Springbok

who plays off a six handicap, scored 72 points over 36 holes.

The Men’s C Division was won by Cape Town’s Paul Barrett

with 68 points off his 24 handicap.

Marinda Pretorius, from Pretoria, took the overall women’s

title as well as the Women’s A Division. Her victory was made

that much more special by the fact that she’s lost two family

members as well as two friends to cancer, and had two of her

regular golf friends survive cancer.

The Women’s B Division was won by Lynette Smith from

Limpopo with her total of 69 points off a 20 handicap.

The Women’s C Division went to Ekurhuleni’s Nan Kuhlhoff,

who won on a count-out on 64 points off her 29 handicap.

The overall men’s and women’s champions of the 2013 Sanlam

Cancer Challenge joined six lucky-draw winners for the

traditional Ernie Els Experience. Ernie Els, an ambassador for

the nationwide golf competition, met the golfers personally

and treated them to a visit to his wine farm, showing them the

cellar and explaining the wine making process. They also

visited his restaurant in Stellenbosch.

As the patron of the series, Els is understandably proud of his

association with the Sanlam Cancer Challenge. “The Sanlam

Cancer Challenge has been built up over the years by the South

African golf community. I’m particularly proud to be part of this

process, as I think every golfer who participates in this good cause

should be.”

�

�

�

�

�

�

CANCER

Clubs Participating

Players taking part

Income

2013/2014

534

36 000

R2 787 710*

2012/2013

461

26 295

R 2 925 274

-+%

+16

+37

-4.7

*Includes Namibia & SAGES

Sanlam Cancer Challenge

Congratulations
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Have a Cuppa For CANSA
Cuppa For CANSA, is a fun event that encourages people to

enjoy a cup of their favourite beverage and support a great

cause by giving a donation to CANSA.

The theme for 2013 was ‘Care and Support’, highlighting

CANSA’s care and support programmes offered at CANSA

Care Homes. Together with our main Cuppa sponsor,

Shoprite Checkers, we produced a leaflet on ‘How to be a

friend to a cancer survivor’ that was available at CANSA Care

Centres and consumer boards in Checkers, Checkers Hyper

and Shoprite stores countrywide.

With the help of Shoprite Checkers, this campaign raised

over R2.6 million during the 2013 campaign of which more

than R780 000 was raised in-store through the generous

contributions of South Africans. Shoprite Checkers further

sponsored all campaign materials. Thanks to Laager Rooibos

who was the official tea supplier, sponsoring over 6 000

teabags for the campaign.

Campaign launches were held in June 2013 at five CANSA

Care Homes where Shoprite Checkers donated R15 000 to -

Katleho (Bloemfontein), Mkhuhla (Durban), Strelitzia (Port

Elizabeth) Tipuana (Pretoria) and Tygerberg (Cape Town)

each.

CANSA Active
The new platform for health awareness and raising income,

CANSA Active was firmly established in the last year. CANSA

Active aims to raise awareness about leading a balanced

lifestyle, participating in sport safely in the sun, as well as

providing education on being cancer-aware by encouraging

smart choices with regards to diet and lifestyle. CANSA Active

also gives sportsmen/sportswomen the opportunity to

participate in their favourite sporting activity or race, while

raising funds using an online platform, to support CANSA’s

care and support to those affected by cancer.

In March 2014, our CANSA Active team supported 109 cyclists

(wearing CANSA Active cycle gear) who participated in the

Cape Argus Pick n Pay Momentum Cycle event that took place

in Cape Town. Free sunscreen was provided to all our riders as

part of their entry to keep them safe in the sun. CANSA also

hosted an exhibit at the Lifestyle Expo 6 - 8 March 2014. We

thank Action Motor Group, Krugersdorp, who sponsored a

Ford branded vehicle for the CANSA Active team for the

duration of all events during March.

Another 32 riders supported CANSA Active on 17 November

2013 taking part in the Momentum 94.7 Cycle Challenge. Free

sunscreen was provided to all our riders as part of their entry.

We also showcased CANSA Active at the Expo 12 - 16

November 2013 where a donation of R60 00 was received

from Redpath Mining.

Other events

In February 2014, we partnered with Nivea at the Midmar

Mile promoting SunSmart awareness and providing free

sunscreen to swimmers and spectators. CANSA Active was

the beneficiary of a R140 000 donation received from the 8

Mile Club who had raised these funds the previous year

We were present at the Comrades Marathon Expo on 1 June

2013 and raised R7 360

We partnered with the Wally Hayward Half Marathon with

117 runners taking part in CANSA Active gear on 1 May 2013

in theWest Rand

The CANSA Active team was present at all FIVB National

Beach Volleyball Tournaments during the year and one

international event in Durban in 2013, providing free

sunscreen to participants and spectators

CANSA received R30 000 from the Blue Label Telecoms

supported Roos Kart Team who took part in the South

African Rotax Max Challenge, in Port Elizabeth on 29 June

2013. A total of 10 drivers drove karts wrapped in pink in

support of CANSA

�

�

�

�

�

Shoprite Checkers Stores

Total Income

2013/2014

R783 320.38

R2 639 793

2012/2013

R669 885

R2 010 258

-+%

+17

+31.32

FEEL
GOOD FUN
CANSA Active

Have a Cuppa For CANSA

CANSA Active cyclist - Momentum
94.7 Cycle Challenge
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Are you a CANSAWarrior?

Building a healthy nation with Bestmed

CANSA Active partnered with the Warrior Race Series during

the past year that took place countrywide. Warrior Race is the

new generation of obstacle course racing with various levels

and race categories tailor-made to test endurance, fitness and

mental strength. All races have individual and team entries

and winners progressed to a final event held in Midrand at end

November 2013. The CANSA Active team was present at all

eight events, raising awareness about leading a balanced

lifestyle and being SunSmart by providing free sunscreen to

entrants and spectators. Participants also took part in support

of CANSA at each event.

At the Warrior Race#7 held at the Hartbeespoort Dam on 19

and 20 October 2013, Arod (DJ Stuntman on Radio Jacaranda's

Martin Bester Drive Show) raised awareness about breast

cancer by running in a pink bikini at the celebrity race. We are

grateful to Bestmed who donated R10 000 at this event

towards CANSA’s Women's Health campaign. CANSA Active

will be an official beneficiary in 2015 and 2016.

CANSA entered into a three-year partnership with Bestmed

and Incolabs who manufacture Tropitone and Everysun

sunscreen (CANSA SunSmart Choice) that was launched at

Bestmed’s annual golf day event at the Centurion Golf Estate

on 28 August 2013. Bestmed further raised R17 200 from the

golf day proceeds and also sponsored the production of a DVD

to help promote the CANSATLC programme.

The three partners took part in eight cycling and one running

Bestmed sports events during the year in Gauteng,

Mpumalanga, North West, Nelspruit, KwaZulu-Natal and Cape

Province. Our CANSA Active team provided sunscreen to all

participants as well as spectators and various fundraising

activities were held.

Are You a CANSA Warrior?

Absa Cape Epic 2014
CANSA was selected as one of the official beneficiaries for

the Absa Cape Epic 2014 event that took place 22 - 30 March

2014 in the Western Cape. Four cyclists from Spain rode in

two teams in support of CANSA. One of the riders, Ruben

Folgado lost part of his kidney due to cancer and cycled the

mountain bike challenge for the first time. His team mate,

Sergio Paz lost his arm at a young age due to a work accident

and lost both his parents to cancer, while another rider,

Xavier Roig lost his father to cancer.

A CANSA Active exhibit was hosted at the V&A Waterfront on

21 and 22 March 2014 offering free sunscreen to all

participants and visitors. Over 2 000 riders and crew

members received a sunscreen and cooling gel from CANSA

in their packs. The CANSA Active team were also present at

all stages in the race villages (Meerendal, Arabella, The Oaks,

Oak Valley and Lourensford from 23 to 30 March 2014) -

providing free sunscreen and education about reducing the

cancer risk. SunSmart activations were held at a water point

along all stages of the event, providing free sunscreen. The

CANSA Care Centres in the Western Cape hosted SunSmart,

anti-tobacco and Healthy Living health awareness

activations via exhibits and individual talks in Greyton,

Robertson and SomersetWest.

As part of the event, a dinner on 26 March 2014 was

dedicated to profiling CANSA. The ‘CANSA Tarraco’ cycling

teams were introduced and cancer survivors Ruben Folgado

and Obie Woolward (CANSA’s Global Relay For Life Hero of

Hope) were interviewed on stage and shared their

survivorship stories. Each guest received a CANSA UV-Smart

Armband as part of raising awareness of being SunSmart.

CANSA will again take part in March 2015 as one of the

official charities on tier one.

Absa Cape Epic 2014

Sergio Paz rode in support of CANSA
at the Absa Cape Epic 2014

PARTNERSHIPS
IN ACTION

Building a Healthy Nation with Bestmed

CANSA Active partnered with eight Warrior Race Series
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Mrs SA helps fight cancer

Running cancer out of town

with the DAREdevil Run

During the year, CANSA entered into a partnership with the

Mrs SA Pageant. A total of 22 finalists were selected out of 57

semi-finalists at a charity ball hosted by CANSA on 1 June

2013. The 2013 Mrs SA finalists announced at this event

returned to their communities all over South Africa and

helped raise funds and awareness. Karien Henrico raised the

most income and she received a floating trophy and was

awarded the title Mrs SA Charity 2014 at the finals on

5 October 2013.

Going forward, CANSA is once again the official charity

partner for the current year.

As part of our Men’s Health Campaign, we geared up

alongside Etana Insurance (now acquired by Hollard

Insurance Company), for the fifth annual DAREdevil Run that

took place on 8 November 2013 in Johannesburg, Cape

Town, Durban, Pretoria, Midlands, George, Pietermaritzburg,

Grahamstown, Richards Bay and in Dullstroom on

9 November 2013. The runs involved brave men running in a

speedo to raise awareness about cancers affecting men.

CANSA conducted a total of 652 Prostate Specific Antigen

(PSA) tests to screen for prostate cancer abnormalities and

provided 21 litres of free sunscreen to participants and

spectators at all events. We thank Etana who donated

R400 000 to CANSA as one the main beneficiaries of the

event.The income is allocated towards CANSA’s Men’s Health

Programme allowing us to reach more men with important

cancer education as well as screening. Subsequent to the

acquisition of Etana by Hollard, the DAREdevil Runs were

moved from November 2014 and are scheduled to take

place in January 2015 with CANSA as the official beneficiary.

CANSA CrazyTie launch

Singing for CANSA with ATKV CD

Visual arts for CANSA

To commemorate Father’s Day and raise awareness about

Men’s Health, CANSA launched our ‘Crazy Tie’ on June 2013 at

the Protea Hotel Fire & Ice in Melrose Arch. The aim is to get

men to wear the tie on Father’s Day and throughout the year to

create awareness around Men’s Health. They are bright and

colourful and can be bought at R100 each - call 0800 22 66 22.

Young and upcoming entertainers composed and wrote

songs and were joined by local singing celebrities to produce

a CD titled‘Liedjieskrywers vir KANSA in die Stryd Teen Kanker.’

Launched to the media on 25 September 2013 in Bedfordview

and officially at the CANSA Relay For Life Corporate event on

5 October, the proceeds from the sale of the CDs are donated

to CANSA. Thank you to ATKV, Son Recordings, LionHeart Risk

Management, Praesignis, Prest Group, SS Labs, Ida and Paul

Segatto, Essie and Marianna Esterhuizen, Mimi Englebrecht,

Miems and Carl Barnard, Colleen Majmin and Erikson

Jewellers.

Singers that feature on the CD are: Fran Carstens, Olivia Smith,

Reinhardt Smit, Richelle Grant, Olga Leonard, Jaco Boshoff,

Babette Viljoen, Antonie de Jager and Monica Maree

(daughter of singer Lucas Maree, who passed away due to

cancer in 2011).

The annual art exhibition in support of CANSA was held in

Potchefstroom from 10 October to 8 November 2013, at the

North West University Art Gallery raising R55 000 from the sale

of the artworks. Professor Kobus Pretorius, a well-known

academic from the North-West University opened the exhibit

and a number of well-known artists took part - Michael Heyns,

Judith Mason, Annelise Roos, Marthinus Höll, Zuanda

Badenhost and bronze sculpture artist Christiaan Röhm.

Darren Scott - CANSA Crazy Tie Ambassador

CANSA conducted Prostate Specific Antigen (PSA) tests
at the DAREdevil Runs

CANSA Crazy Tie Launch

Singing for CANSA with ATKV CD

Running Cancer Out of Town
with the DAREdevil Run

Mrs SA Helps Fight Cancer

Visual Arts for CANSA
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Cause-Related Partners
CANSA continues growing cause-related partnerships and

providing the opportunity to touch the lives of the

employees of companies by getting their involvement,

awareness and interaction. Our consumer orientated

partnerships assist in raising funds and awareness for all

CANSA initiatives and programmes. Through our partners,

customers interact with our brand when they buy stationery,

style their hair or select which jewellery to buy. Cause-

related partnerships further help improve brand recognition

and create a competitive edge within the consumer market,

as well as encourage positive media coverage and increase

customer loyalty.

CANSA is grateful to all our cause-related partners as at end

March 2014:

Carrol Boyes

City Lodge

Cottonfield 17 (Pty) Ltd t/a Goldenmarc

Donna-Ley Jewellery PTY (LTD)

EdithWhite-Venter T/A Papillon Inc

ghd South Africa

Global Hair Extensions cc trading as Great Lengths

Harmless house

Hola watches

ItakaneTrading 271 trading as Bumi Hills Group

Just For U –With Care

Le Creuset South Africa (Pty) Limited

Mass Lift

MSA

Old Mutual

OMG Bites

Paperpro

Pentel

Polo

QuestriaWatches

Rexel

Ruffitz

Satin Pillow Cases

Tele-Call Promoters

Tome Distribution (PTY) LTD T/A Nisim Hair and Beauty

Products
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CANSA raises awareness about Perc
During the year, CANSA entered into a short-term cause-

related agreement with Triton Leo, the manufacturers of Q20,

a leading retail multi-purpose lubricant. The campaign took

the form of a limited edition pink can of Q20 spray that

attracted a donation of 50c per can sold by Triton Leo during

July and August 2013. The visual appearance of the Q20 can in

this campaign provoked a complaint to the Advertising

Standards Authorities by Arm Advertising and Design (ARM)

on behalf of its client, Herschell, a competitor to Triton in the

lubricant industry.

The complaint to the ASA alleged that Triton Leo benefitted

unfairly and unethically as consumers were being led to

believe that Q20 is endorsed by CANSA.They further indicated

that Q20 contains PERC which has been classified as a Group

2A carcinogen - based on sufficient evidence of PERC

carcinogenicity in animals but inadequate evidence in

humans. Triton Leo’s defence was based on consistent

transparency throughout the campaign, both with

consumers and with CANSA regarding the nature of the

campaign, as well as the positive support the campaign

received from consumers.

Unfortunately, in giving approval to the campaign, CANSA’s

normal processes were not fully adhered to, with a further

error of judgment on our part regarding the classification of

PERC as being only 2B rather than 2A - same as cell phones. It

was thought at the time, like with cell phones, certain

products, such as Q20, are useful and practical within and

around the home despite their classification. Thus CANSA

would caution and educate the public on the correct and safe

usage of these items. (CANSA was given no reason to question

the motives of the manufacturers of Q20 and we did not award

the Seal of Recognition to this product.)

We apologised to the public for this slip in our normal

processes and any perception created that CANSA somehow

endorsed a product containing a probable carcinogen. We

emphasised the importance on the correct and safe usage of

products like Q20 which contain PERC. CANSA also ensured

that our advice was noticeable and available on our website,

allowing the public to gain practical insight into the existence

of PERC and other similar products and how to use them

safely.

Although finding in favour of Triton-Leo, the ASA declined to

rule on whether or not Q20 was carcinogenic, stating that it

does not have jurisdiction over the quality or safety of a

product, or even of health risks associated with that product. It

consequently limited its finding to any potentially misleading

aspect regarding the campaign. In arriving at a finding, the

ASA placed much emphasis on the use of the words

“supporting the fight against breast cancer”and a pink ribbon

logo mark on the pink can. This combination made it clear to

reasonable consumers that some sort of financial support was

being offered to a charitable cause, providing sufficient

grounds on which to rule that the pink campaign was not

misleading.

This dispute generated media interest as well as some queries

online that were responded to quickly with detailed feedback

and received favourably. CANSA declined any funds that were

generated by the campaign. Although this was an isolated

incident, it has assisted us in ensuring that we are more alert

and astute when approached with offers and campaign

proposals and has increased our vigilance and control

measures.

Cause-Related Partners CANSA Raises Awareness About PERC

In addition to being a
cause-related partner, Le Creuset

hosted a Cuppa For CANSA
competition - inspiring individuals
and workplaces to become hosts
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Promoting the Cause
Waltons (in partnership with Pentel) hosted five

countrywide Shavathon launch events in November 2013 to

raise additional funds.

In addition to being a cause-related partner, Le Creuset

raised R150 000 via a Cuppa For CANSA competition by

inspiring individuals and workplaces to become Cuppa For

CANSA hosts. They sponsored six ‘pink tea’ hampers and a

voucher to the value of R10 000 for the winning host. The

entries were judged by Suzy Brokensha, Editor of Fairlady

magazine.

We further appreciate the support and engagement of all

our corporate partners and donors who have contributed to

our cause:

Africa International Hair Extravaganza (Pty) Ltd

Altrisk

Bestmed

BHP Billiton

Charities Aid Foundation

Children At Play

Downes Murray International

e.tv

eNuus

Etana

First National Bank

Fisher Brands

Globeflight

Kia

KykNET

Laager Rooibos

Miladys

Mrs South Africa

Pick n Pay

Pioneer Foods

Pringle of Scotland

Protea Hotels

Samsung

Sanlam

Scania South Africa

Shoprite Checkers

Stewart and Lloyds

Tempest

The Giving OrganisationTrust

TradeUniPoint

Vodacom Foundation

Woolworths

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

CANSA Active - Building a healthy
nation with Bestmed

Promoting the Cause

�

�

�

�

Retaining the current global status as an

international flagship Relay partner

Establishing CANSA Active as a national income

generating project

Sustaining and growing our corporate partnerships

by positioning CANSA as a preferred non-profit

partner

Hosting networking events nationally to maintain

partnerships and increase CANSA’s visibility

FORWARD
GOING



VOLUNTEERS
Fighting Cancer

Together
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To mobilise, empower and
retain a diverse group of
volunteers in South Africa
to ensure active
engagement within CANSA
to optimise CANSA’s
governance and operational
capacity

STRATEGIC

OBJECTIVE

The gateway to our success as a sustainable service focussed

organisation, is the effective mobilisation of volunteers. Key

focus areas for volunteer mobilisation and management in

the year included recruitment, development and training as

well as loyalty and nurturing programmes. Dedicated

volunteers (of which many are survivors or people affected

by cancer) work with the guidance of our staff to maintain

and extend our quality service delivery as well as to generate

income through the mobilisation of the community.

The bulk of our active leader volunteers are dedicated to

helping our CANSA staff with care and support programmes

as well as promoting health. CANSA has a volunteer

complaint policy managed by the Service Delivery

Department to address any volunteer concerns.

In terms of volunteer equity ratio, there was a slight decrease

experienced of lay volunteers from 55% to 54% and leader

volunteers from 57% to 53.6%. However, CANSA is still above

the target ratio of 50% of volunteers and leadership to be of

colour.

International Volunteer Day was designated by the United

Nations in 1985 as an international observance day

to celebrate the power and potential of volunteerism.

Each year, we celebrate International Volunteer Day on

5 December to thank our volunteers and raise awareness

about their significant contribution to society. In 2013, we

paid particular attention to our youth volunteers, as young

people act as the agents of change in their communities.
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256

96

2 801 57% 43%

8 218

7 000

228

1 113

3

42

240

77

2 758 54% 46%

9 600

7 000

150

890

Business Unit Councils

Regional Management Committees

functional Liaison Committees

committees in the development phase to become

fully functional Liaison Committees

leader volunteers, of colour and white

contracted volunteers (leader volunteers included)

Approximately assisted ad hoc with specific

projects or events

*clustered orientation courses

conducted for new volunteers

in-service training workshops

offered to volunteer groups

Business Unit Councils

Regional Management Committees

functional Liaison Committees

committees in the development phase to become

fully functional Liaison Committees

leader volunteers, of colour and white

contracted volunteers (leader volunteers included)

Approximately assisted ad hoc with specific

projects or events

*clustered orientation courses conducted for new

volunteers.

in-service training workshops offered to volunteer

groups

VOLUNTEER
DEVELOPMENT

End March 2013

& MANAGEMENT

VOLUNTEER
SNAPSHOT

End March 2014

*3-5 towns/

communities

clustered together

to ensure cost

effective volunteer

training

*3-5 towns/

communities

clustered together

to ensure cost

effective volunteer

training
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Left to right: Sue Diedericks &
Elize Joubert (Acting CANSA CEO)

The annual Mariette Loots Cancer Trust
Awards embody the commitment of
volunteers to cancer survivors and
CANSA on a national level. CANSA
regional nominations are forwarded to
the Mariette Loots Trust’s selection
committee. They select the Merit and
two main award winners each year
based on a stringent grading system.

Mariette Loots Cancer Trust: Award
Winner

(North Gauteng) -
CANSA volunteer for 15 years,
provides support for patients and is
a CANSA Relay For Life leader
volunteer

Mariette Loots Friends for Life
Achievement Award

(Eastern Cape) -
is a leader volunteer doing patient
care, health promotion, fundraising
and patient care coordination

Mariette Loots Cancer Trust: Merit
Award Winners

(West Coast) - a
volunteer since 1997 who provides
support to patients and helps with
income generation

(Southern Cape/Karoo) is
the chairperson of the Oudtshoorn
Liaison  Committee and helps with
patient care

(Kimberley) - is a leader
volunteer actively involved in
administrative tasks, patient care,
CANSA Relay For Life and fundraising
projects

(Boland / Overberg) -  a
CANSA volunteer since 2007 who
gives support to patients, helps with
fundraising and health promotion

(West Rand) - Joined
CANSA as a volunteer 20 years ago, is
a leader volunteer, assists with
marketing, event planning, patient
support and fundraising

(Polokwane) - a
Professional Nurse, she volunteers at
the CANSA Theunis Fichardt
Hospitium in Polokwane and also
manages the annual Bazaar to raise
funds

We salute all our committed volunteers
as our cancer warriors who selflessly
gave of themselves and their time to
CANSA

Sue Diedericks

Selina van Deventer

Marty van Zyl

Joey McKay

Marie du Toit

Marie Boers

Petra Nortje

Yvonne Terblanche
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2013

MARIETTE
LOOTS AWARD

Mariette Loots Cancer Trust:
Award Winner

Mariette Loots Friends for Life
Achievement Award

Mariette Loots Cancer Trust:
Merit Award Winners
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Investing in Home-Based Care for the recruitment

and training of volunteers as formal caregivers

Managing a database management of all volunteers

on the CANSA 3D system

Recruiting and training youth volunteers for CANSA

Completing a needs-analysis per region for

volunteer recruitment

Providing of an effective system to receive and

follow-up on complaints received by volunteers

FORWARD
GOING
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I was introduced to CANSA by a very good friend of mine, an

employee, about 23 years ago.

At the end of 1999 my husband was involved in a car

accident. During February 2000 he had to have an operation

to alleviate excessive back pain and it was discovered that he

had Multiple Myeloma. After many chemotherapy

treatments, radiation, a bone marrow transplant and blood

transfusions, he passed away in May 2011. I will never forget

how CANSA staff supported me on the night my husband

passed away.

After experiencing cancer as a caregiver and volunteer for 11

years, I always thought that if I should get cancer I wouldn't

choose to have treatment. I thought that I would rather

throw myself in front of a truck - famous last words!

Shortly before my husband passed away, I remember

becoming aware of a lump in my breast. Although he urged

me to have it seen to and although I always told others to do

regular self-examinations and immediately bring any

irregularities to their doctor's attention, I just hoped it would

go away by itself.

The lump, however, started growing and could even be felt

through my clothes. In October 2011 I went for a

mammogram which led to a biopsy and was told that I

needed surgery immediately. Surgery was scheduled for

November 2011, just before my 60th birthday. I had always

wanted an adventurous 60th, but never thought an

operation was on the cards! On 21 November, my birthday, I

still had the drain in and chemotherapy started in December.

I thought I was not going to see 2012.

I decided to have my left breast removed and being

optimistic that the cancer had not spread too far, I was not

that worried about the upcoming surgery. Losing one breast

was not so bad - I had three beautiful children, no husband

and the‘milk jugs’had done their job!

Unfortunately it was then discovered that the cancer had

spread to the glands and I received the full ‘Monty’ -

chemotherapy, radiation, Herceptin, Stradexa - I lost my hair

and my face was so swollen I reminded myself of a frog. But

life is precious, especially when you have children to

consider, so I continued to fight for my survival.

It was just six months after my husband passed away and

caused a lot of stress for my children. My daughter wrote her

finals whilst I was in hospital and fortunately still passed cum

laude.

At present I am doing well. I still need to go for six monthly

check-ups and am taking Stradexa tablets for a five year

period, but I am a proud South African and am motivated to

spread a message of HOPE to all who wish to listen. It’s so

important for cancer survivors to share their journey with

each other and to remind each other that there is always

hope, because cancer affects one psychologically, as well as

physically.

Always remember YOU know your body best. It’s been with

you since you were conceived. If something does not feel

right or has changed, investigate it. Visit your doctor and if

necessary go for a second and even a third opinion.

It’s true that you have your ups and downs, but in the end

with God on your side, the medical profession's expertise,

support from family and friends and a positive outlook, no

matter how difficult your situation, you can and fight

this disease.

MUST

Don't let it get the better of you - FIGHT

BACK!

BREAST
CANCER
FOR HER 60

th

Petra Nortje’s

Story of Hope

AN

INSPIRATIONAL

STORY
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EE

White

Optimising our human
capital through diversity, a
sustainable knowledge
base, leadership and a high
performance culture

STRATEGIC

OBJECTIVE

Employee Equity Status as at
31 March 2013 vs 2014

201352%

48%

CANSA is currently focussing on managerial

equity status and all managerial appointments

are strictly managed. Although slightly below

target, the managerial equity status has gone

down to 47% since 2013

201453%

47%

We serve a diverse population in terms of race, gender, age,

religion and culture. CANSA is therefore aware of the

importance of diversity when employing new staff and

engaging volunteers. We always strive to ensure that the

diverse needs of all communities are met and aim to ensure

that our workforce reflects the natural demographics in the

communities that we serve.

EXCO remains fully committed to strict adherence of the

policy to promote equity. All external white appointments

are authorised by the Acting CEO on motivation by senior

management and the appropriate directorate. When a

senior white person reporting directly to the CEO is to be

appointed, motivation is to be submitted to the

Remuneration Committee (REMCO) for consideration. A

report on the equity status is submitted quarterly to REMCO

as well as the Board.

The current equity targets within CANSA are:

50% of workforce to be of colour

30% of management to be of colour

50% of volunteer corp and leadership to be of colour

CANSA is still struggling to maintain the set equity targets,

mainly due to:

High demand for professional skills within the private

sector, as well as public sector, with more attractive salary

packages offered to these limited resources (junior

management level )

In general, less interest shown in fundraising positions by

equity candidates

CANSA also not able to compete with the salaries and

benefits offered to middle management with specific

reference to regional managers
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Employment Equity Ratio Targets
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EE

White

Managerial Equity Status as at
31 March 2013 vs 2014

201371%

29%

201475%

25%

The Head of Human Resources was suspended as from

August 2013 due to a labour dispute and the matter was

settled with a separation agreement in July 2014. An Acting

Head of Human Resources was appointed as an

independent contractor to head the HR department that

currently adopts a revised decentralised structure. HR

Support Officers were appointed, at Head Office and the

three business units in August 2014 to ensure close contact

with operational managers and employees on the ground.

The negative economic situation within all business sectors

resulted in negative budget achievements with the year-end

financial figures. The Board of Directors approved a

turnaround strategy in March 2014. A restructuring process

was implemented, resulting in some national departments

and regions dissolving or being merged with existing

departments. The Business Solutions and Business

Development departments were dissolved as from 1 April

2014. All business information and communication

technology functions, including the maintenance of CANSA

3D were allocated to the finance department. The Business

Development department (that only came into effect 1 April

2013) was merged with the Sustainability and Marketing and

Communications departments. A total of 25 employees

were retrenched from the organisation. Every effort was

made to minimise the reductions in positions and the

process followed was fair, transparent, objective and in

compliance with the requirements of the Labour Relations

Act. The restructuring process will have a cost saving of

R10 million during the current financial year. The new

operating model is already showing positive results and line

managers are empowered with more authority and

responsibilities.

CANSA’s goal remains to decrease employee turnover,

thereby decreasing costs pertaining to training, recruitment,

loss of talent and organisational knowledge. It is difficult for

CANSA to offer salaries similar even to that offered by

government. With 69 exits, retention of staff remains a

challenge. The monthly turnover however, remained stable

at an average of 1.7%. At end March 2014 the annual

turnover was 1.75% compared to that of 3.2% in March 2013.

The retention of staff was better during the current year.

StaffTurnoverStaff Turnover
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The reasons for exits remain similar to that of the previous

year and are primarily due to difficulties in adjusting to the

non-profit work environment often associated with poor

performance, as well as resigning for better packages in the

corporate sector. We are busy investigating a subsidy

scheme with Universities regarding nursing and social

worker final year students. CANSA will pay for the final year of

studies and the qualified student must work for the

organisation for the next two years. The subsidy scheme will

help newly qualified students find employment with CANSA.

CANSA utilises the Paterson Job Grading System to sort jobs

into six groups that are graded and grouped into two to

three sub-grades – such as stress factors, individual

tolerance, length of job and number of job responsibilities -

that correspond to organisational levels. The six grades (also

called bands) define salary scales with a minimum, median

and maximum scale within every band. CANSA aligns the

current salary scales on an annual basis after using the

Averite Ryder Reward survey done within non-profit

organisations in South Africa. These findings are used as a

guideline to determine entry levels for salary scales and

together with the bi-annual performance appraisal results, it

guides salary increases.

Performance appraisals are conducted bi-annually and the

results are used to performance manage staff. Employees

with a score of less than 60% (with targets not met) are

performance managed through additional in-service

training followed by corrective actions if no improvement is

evident within an agreed upon time period. Only employees

with ratings above 60% qualify for scaled increases. The

Board of Directors approved increases to a maximum of 5%

following consultations and recommendations by the

Remuneration Committee. Performance appraisal results of

staff were considered - staff achieving over 70% (exceeding

targets) received up to 5% increases and those below 60%,

received no increases, except if they were remunerated

below entry level.

We place emphasis on core competencies and development

of staff through training, coaching and guidance, to promote

leadership and realisation of personal potential.

Recognising the importance of staff retention, focus remains

on skills development, taking into account the existing

needs and requirements within the organisation.

CANSA promotes the development, training and practical

experience of students of accredited institutions by

facilitating internships at Head Office and many other

d e p a r t m e n t s n a t i o n a l l y. S t u d e n t s a r e m a i n l y

accommodated in the spheres of social development,

health, as well as marketing and communication. During the

past year, no bursaries were provided to post graduate

students in the cancer field because of financial constraints.

High Performance Culture

Rewarding performance

Coach, grow and retain talent

Internships and development

Health and Welfare Sector Educational Training

Authority (HWSETA)

Training and Development of staff towards a high

performance culture is a priority for CANSA. The CANSA

Workplace Skills Plan (WSP) and Annual Training Report

(ATR) for the period April 2014 to March 2015 was submitted

to HWSETA by an outsourced consultancy, Proactive Labour

Consultants, within the prescribed legislative parameters.

The outcome of that submission is still pending.

The period reflected in the ATR (April 2013 to March 2014)

displayed CANSA’s commitment to the development of its

employees and volunteers.Training focussed mainly on:

health promotion

counselling

community mobilisation

management skills

administrative skills

fund raising

logistics and supply chain management

social media

In terms of the year ahead (WSP - April 2014 to March 2015)

development is to focus on:

computer literacy (basic & intermediate)

on-going CANSA 3 D training

management and leadership

advocacy

volunteer training

administrative skills

clinical training and health promotion

on-going community mobilisation

fund raising

first aid

interaction management

industrial relations training

social media

REMCO (remuneration sub-committee of the Board)

requested that the HR team review all current CANSA

policies and if necessary, align them to comply with the

changing market indicators within the non-profit industry.

This process began and continues until December 2014.

There was some negativity experienced in the staff morale

following the restructuring process. However, this was

addressed by EXCO and senior management that

consistently communicated and held training sessions and

consultations with those affected staff. During the learning

and review sessions in all business units, the new

responsibilities and line management roles were addressed.

Budgets and monthly targets for the current financial year

were discussed with the vision and guidelines made clear.

Follow-up training is regularly provided to all departments

on our new model making sure that it is streamlined and

more effective.

In March 2014, two new contribution rates of 5% and 7.5%

were added to provide more affordable rates for our

employees after the first four months when the pension

fund deduction is activated. It also helps address the high

staff turnover as some staff left in the first year of

employment following the pension deduction that resulted

in less nett pay.

Staff Morale

Pension Fund
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High Performance Culture

Training & Development

Rewarding Performance

Coach, Grow & Retain Talent

Internships & Development

Staff Morale

Pension Fund
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ZeroTolerance Culture

Fair Labour Practices

Partnership to promote a safe

working environment

The internal audit process is on-going and outcomes are

addressed monthly at EXCO level to ensure that a zero

tolerance culture regarding non-performance and

misconduct is maintained. Industrial Relations training is

delivered to all line managers regarding disciplinary

procedures, including performance management. Informal

and formal disciplinary hearings are conducted within the

scope of the Labour Relations Act. A total of 14 staff were

disciplined, including five dismissals due to fraud and non-

performance. A total of nine staff members received final

written warnings for internet abuse, on-going non-

adherence to policies and procedures and undermining of

authority. There is a larger group of line managers in the new

model that allows for closer direct supervision and

performance management of staff members.

We recognise the importance of employee entitlement to

fair labour practice, including the right to dignity and

privacy, to promote a safe emotional environment within

the workplace.

A total of four people made submission to the

Commission for Conciliation, Mediation and Arbitration

(CCMA) based on alleged unfair dismissal

Five dismissals based on no-renewal of contracts – two

settlements reached and one case won regarding fraud

25 dismissals based on restructuring and two voluntary

retrenchments

Five dismissals based on misconduct and poor work

performance

Occupational Health and Safety is of high importance to

CANSA and we ensure a safe physical environment for

employees, while at the same time complying with the

Occupational Health and Safety legislation.

Makrosafe Holdings, as our CSI partner, perform bi-annual

assessments of our compliance to the Health and Safety Act

(No 85 of 1993), at all CANSA premises. Our compliance with

the basic requirements has increased from 93% at the end of

March 2013 to 96% respectively in September 2013 and

beginning of 2014.

Makrosafe maintains a partnership with us. Their cost

effective fee of R190 000 per year includes on-going

evaluation of 10 CANSA properties, as well as training of 60

staff members in occupational health safety related

knowledge and skills through their official accredited

courses. In addition, six other CANSA properties are

evaluated annually.
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CANSA rewards its staff every year for their
contributions towards improving CANSA
in various fields. The following received
rewards for excellent service:

Liesl Greyling

CANSA Irma
Bruschi Care Home (George)

Marketing and
Communications team (Lucy Balona,
Debbie van Wyk, Marica Basson,
Charmaine Stumke, Esti Lindner and
Lorraine Kleinhans)

Lu-Anne Walters

Rina Burke

Izak Mahali

Central Business Unit (Free State,
KwaZulu-Natal and Mpumalanga)

Middle Management - Henley Botha
Senior Management - Belinda Steynberg

Gina Van Eeden

Ronel De Freitas-Smit and
Richard Beer
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Patient Service:

CANSA Care Home:

Team Work:

Support Service:

Sustainability:

Client Service:

Best Performing Unit:

Leadership awards:

National Employee of the Year:

CEO Innovation Award:

GOING FOR GOLD

CELEBRATING
PERFORMANCE
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Moving to a decentralised HR structure closer to

operational requirements

On-going adherence to Employment Equity control

measures to improve equity targets

Updating and reviewing HR policies and procedures

Implementing training programme that ensures

adherence toWHSETA requirements

Implementing a full roll-out of an online employee

self-service module

Investigating bursary schemes for nursing and social

work employees

Revising and improving the incentive programme

FORWARD
GOING

Zero Tolerance Culture

Fair Labour Practices

ENVIRONMENT

MAINTAINING
A SAFE WORK

Partnership to Promote a Safe
Working Environment



VOLUNTEERS
Fighting Cancer

Together
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To mobilise, empower and
retain a diverse group of
volunteers in South Africa
to ensure active
engagement within CANSA
to optimise CANSA’s
governance and operational
capacity

STRATEGIC

OBJECTIVE

The gateway to our success as a sustainable service focussed

organisation, is the effective mobilisation of volunteers. Key

focus areas for volunteer mobilisation and management in

the year included recruitment, development and training as

well as loyalty and nurturing programmes. Dedicated

volunteers (of which many are survivors or people affected

by cancer) work with the guidance of our staff to maintain

and extend our quality service delivery as well as to generate

income through the mobilisation of the community.

The bulk of our active leader volunteers are dedicated to

helping our CANSA staff with care and support programmes

as well as promoting health. CANSA has a volunteer

complaint policy managed by the Service Delivery

Department to address any volunteer concerns.

In terms of volunteer equity ratio, there was a slight decrease

experienced of lay volunteers from 55% to 54% and leader

volunteers from 57% to 53.6%. However, CANSA is still above

the target ratio of 50% of volunteers and leadership to be of

colour.

International Volunteer Day was designated by the United

Nations in 1985 as an international observance day

to celebrate the power and potential of volunteerism.

Each year, we celebrate International Volunteer Day on

5 December to thank our volunteers and raise awareness

about their significant contribution to society. In 2013, we

paid particular attention to our youth volunteers, as young

people act as the agents of change in their communities.
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3

42

256

96

2 801 57% 43%

8 218

7 000

228

1 113

3

42

240

77

2 758 54% 46%

9 600

7 000

150

890

Business Unit Councils

Regional Management Committees

functional Liaison Committees

committees in the development phase to become

fully functional Liaison Committees

leader volunteers, of colour and white

contracted volunteers (leader volunteers included)

Approximately assisted ad hoc with specific

projects or events

*clustered orientation courses

conducted for new volunteers

in-service training workshops

offered to volunteer groups

Business Unit Councils

Regional Management Committees

functional Liaison Committees

committees in the development phase to become

fully functional Liaison Committees

leader volunteers, of colour and white

contracted volunteers (leader volunteers included)

Approximately assisted ad hoc with specific

projects or events

*clustered orientation courses conducted for new

volunteers.

in-service training workshops offered to volunteer

groups

VOLUNTEER
DEVELOPMENT

End March 2013

& MANAGEMENT

VOLUNTEER
SNAPSHOT

End March 2014

*3-5 towns/

communities

clustered together

to ensure cost

effective volunteer

training

*3-5 towns/

communities

clustered together

to ensure cost

effective volunteer

training
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Left to right: Sue Diedericks &
Elize Joubert (Acting CANSA CEO)

The annual Mariette Loots Cancer Trust
Awards embody the commitment of
volunteers to cancer survivors and
CANSA on a national level. CANSA
regional nominations are forwarded to
the Mariette Loots Trust’s selection
committee. They select the Merit and
two main award winners each year
based on a stringent grading system.

Mariette Loots Cancer Trust: Award
Winner

(North Gauteng) -
CANSA volunteer for 15 years,
provides support for patients and is
a CANSA Relay For Life leader
volunteer

Mariette Loots Friends for Life
Achievement Award

(Eastern Cape) -
is a leader volunteer doing patient
care, health promotion, fundraising
and patient care coordination

Mariette Loots Cancer Trust: Merit
Award Winners

(West Coast) - a
volunteer since 1997 who provides
support to patients and helps with
income generation

(Southern Cape/Karoo) is
the chairperson of the Oudtshoorn
Liaison  Committee and helps with
patient care

(Kimberley) - is a leader
volunteer actively involved in
administrative tasks, patient care,
CANSA Relay For Life and fundraising
projects

(Boland / Overberg) -  a
CANSA volunteer since 2007 who
gives support to patients, helps with
fundraising and health promotion

(West Rand) - Joined
CANSA as a volunteer 20 years ago, is
a leader volunteer, assists with
marketing, event planning, patient
support and fundraising

(Polokwane) - a
Professional Nurse, she volunteers at
the CANSA Theunis Fichardt
Hospitium in Polokwane and also
manages the annual Bazaar to raise
funds

We salute all our committed volunteers
as our cancer warriors who selflessly
gave of themselves and their time to
CANSA

Sue Diedericks

Selina van Deventer

Marty van Zyl

Joey McKay

Marie du Toit

Marie Boers

Petra Nortje

Yvonne Terblanche
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2013

MARIETTE
LOOTS AWARD

Mariette Loots Cancer Trust:
Award Winner

Mariette Loots Friends for Life
Achievement Award

Mariette Loots Cancer Trust:
Merit Award Winners
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Investing in Home-Based Care for the recruitment

and training of volunteers as formal caregivers

Managing a database management of all volunteers

on the CANSA 3D system

Recruiting and training youth volunteers for CANSA

Completing a needs-analysis per region for

volunteer recruitment

Providing of an effective system to receive and

follow-up on complaints received by volunteers

FORWARD
GOING
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I was introduced to CANSA by a very good friend of mine, an

employee, about 23 years ago.

At the end of 1999 my husband was involved in a car

accident. During February 2000 he had to have an operation

to alleviate excessive back pain and it was discovered that he

had Multiple Myeloma. After many chemotherapy

treatments, radiation, a bone marrow transplant and blood

transfusions, he passed away in May 2011. I will never forget

how CANSA staff supported me on the night my husband

passed away.

After experiencing cancer as a caregiver and volunteer for 11

years, I always thought that if I should get cancer I wouldn't

choose to have treatment. I thought that I would rather

throw myself in front of a truck - famous last words!

Shortly before my husband passed away, I remember

becoming aware of a lump in my breast. Although he urged

me to have it seen to and although I always told others to do

regular self-examinations and immediately bring any

irregularities to their doctor's attention, I just hoped it would

go away by itself.

The lump, however, started growing and could even be felt

through my clothes. In October 2011 I went for a

mammogram which led to a biopsy and was told that I

needed surgery immediately. Surgery was scheduled for

November 2011, just before my 60th birthday. I had always

wanted an adventurous 60th, but never thought an

operation was on the cards! On 21 November, my birthday, I

still had the drain in and chemotherapy started in December.

I thought I was not going to see 2012.

I decided to have my left breast removed and being

optimistic that the cancer had not spread too far, I was not

that worried about the upcoming surgery. Losing one breast

was not so bad - I had three beautiful children, no husband

and the‘milk jugs’had done their job!

Unfortunately it was then discovered that the cancer had

spread to the glands and I received the full ‘Monty’ -

chemotherapy, radiation, Herceptin, Stradexa - I lost my hair

and my face was so swollen I reminded myself of a frog. But

life is precious, especially when you have children to

consider, so I continued to fight for my survival.

It was just six months after my husband passed away and

caused a lot of stress for my children. My daughter wrote her

finals whilst I was in hospital and fortunately still passed cum

laude.

At present I am doing well. I still need to go for six monthly

check-ups and am taking Stradexa tablets for a five year

period, but I am a proud South African and am motivated to

spread a message of HOPE to all who wish to listen. It’s so

important for cancer survivors to share their journey with

each other and to remind each other that there is always

hope, because cancer affects one psychologically, as well as

physically.

Always remember YOU know your body best. It’s been with

you since you were conceived. If something does not feel

right or has changed, investigate it. Visit your doctor and if

necessary go for a second and even a third opinion.

It’s true that you have your ups and downs, but in the end

with God on your side, the medical profession's expertise,

support from family and friends and a positive outlook, no

matter how difficult your situation, you can and fight

this disease.

MUST

Don't let it get the better of you - FIGHT

BACK!

BREAST
CANCER
FOR HER 60

th

Petra Nortje’s

Story of Hope

AN

INSPIRATIONAL

STORY


