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It is a pleasure to contribute to this Annual 

Report because it provides me with the 

opportunity to offer the good wishes of the 

Board of Directors and its sub-committees, 

to this community-driven organisation 

which renders an invaluable service to our 

communities.

I am proud to report that CANSA is 

performing well in terms of its health 

programmes and financial sustainability.  

We have made inroads in penetrating 

those communities that have not benefited 

from CANSA's services in the past and we 

have recruited more volunteers and staff to 

better represent the interests of all 

communities.

Our governing structures and Articles of 

Association make provision for the most 

accoun tab le  and  rep resen ta t i ve  

governance model at regional, provincial 

and national level. During the period under 

review, the final pillar of the structure 

became fully operational, namely the 

Council of Governors under the leadership 

of Advocate Gary Oliver. 

Chairperson of the Board of Directors 
To all the Provincial Governors, I hope you 

will continue to be good ambassadors for 

your Provinces as well as 'watchdogs' of 

CANSA's Board to ensure sound 

governance.

I would like to thank committed members 

of the Board of Directors for their guidance 

and counsel during the year. My grateful 

thanks, also, to all the members of the sub-

committees for sharing their valuable time 

and skills to ensure effective risk 

management. 

I believe wholeheartedly in the ability of the 

senior management of CANSA to move 

this organisation forward to become even 

more sustainable, as well as to create a 

culture for all staff that is open and positive. 

Members of senior management not only 

show leadership in difficult times, they are 

also able to adapt to change in order to 

effect a positive outcome. 

I'd like to thank each staff member and 

volunteer who helped CANSA achieve a 

sustainable and favourable outcome.

Thank you for your hard work and 

dedication, as well as your loyalty and 

commitment. We are grateful to you and 

your family for believing in this valuable 

cause. In terms of the way ahead, our 

purpose is to lead the fight against cancer 

in South Africa to save lives.

Let's continue with the fight. Now, more 

than ever, the communities of South Africa 

need CANSA and the services and support 

it offers. 

Our appreciation is also extended to our 

partners, stakeholders and funders for 

enabling our work to continue. As always, 

CANSA remains on the forefront of the 

fight against cancer in South Africa - 

committed to our communities and to 

supporting those touched by cancer.

Paul Colditz

Chairperson

Message from the 

Leading the fight against cancer 
in South Africa to save lives

Let's continue with the 

fight. Now more than ever, 

the communities in South 

Africa need CANSA and its 

services and support. 
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My heartfelt thanks to all staff, volunteers 

and partners for their ongoing commitment 

to the cause of fighting cancer. 

CANSA has been successful in expanding 

its health campaigns, and its prevention 

and patient care programmes. Last year 

saw the inaugural launch of a campaign 

focusing on the link between the 

environment and cancer.  This highlighted 

the threat of man-made chemicals as 

cancer-causing agents.  

We continue to benefit from a high media 

profile to enable us to spread our health 

and prevention messages and extend our 

reach into all communities. Our message 

of hope is strengthened and supported 

through various partnerships with national 

and provincial government, corporates and 

NGOs both locally and internationally. 

Our essential role in cancer control 

included:

• Being awarded the tender from the

Department of Health to update the

National Cancer Control Programme 

• Advocating the amendment of the

tobacco control law that came into

effect recently, by mobilising staff and

volunteers to attend hearings and

speak in favour of the Bill

• CANSA's commitment of R1 million

towards a leading research project on

cervical cancer to be managed in

partnership with the Medical Research

Council (MRC) 

• Hosting of the first cancer research

conference in 10 years. This event

raised our profile as a leading role

player in cancer research.

Believing in the importance of staff well-

being, CANSA maintains its focus on 

exist ing award and performance 

management programmes. At the same 

time we ensure a zero tolerance culture by 

promoting sound governance through a 

stringent risk management and an internal 

audit programme. 

To further ensure accountability, CANSA 

also maintains a fraud hotline operated by 

KPMG to address unethical behaviour in 

the workplace.

With one in four South Africans touched by 

cancer, we do have an enormous challenge 

to reach all those in need. Our strength is 

grounded in our ability to monitor the 

needs of the people of South Africa and 

proactively take action.  This is only 

possible with your help and support. 

I also sincerely thank you,  as members of 

the public and stakeholders, for supporting 

our national fundraising initiatives and 

helping to keep us sustained.  With your 

continued support and engagement, 

CANSA can achieve our purpose of fighting 

cancer to save lives.

I would like to take this opportunity to thank 

the Board of CANSA for its support and 

especially the Chairperson, Paul Colditz, for 

his guidance. The skills of each member of 

the sub-committees and councils also 

added tremendous value.

Sue Janse van Rensburg

CEO

CANSA wants all South Africans to make informed 

choices to improve their health and reduce their cancer 

risk while supporting all those affected by cancer. 

We now offer a revised unique integrated service to all 

South Africans. Knowledge gained from our research 

findings is used to align all our need-based health and 

awareness programmes and forms the basis of our 

advocacy and watchdog role. Considering the 

importance of volunteerism, special emphasis will be 

placed on active volunteer engagement and 

recognition.

I am confident that CANSA, with its dedicated staff, 

engaged volunteers and committed partners, can 

continue to spread a message of hope to all South 

Africans. I'm looking forward to the challenge of 

continuing the leadership role of CANSA for the next 

three years with our focus on advanced cancer control.

National Executive Director 
Message from the 

(As of 1 May 2009 referred to as Chief Executive Officer)
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Knowledge into action
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CANSA Research
During the past year the Research 

Department of CANSA has gone through a 

number of fundamental changes. The 

concept of CANSA initiating research 

projects has developed further and there 

are now four categories of research 

funding, as shown in the table below:

CATEGORY DESCRIPTION

Type A Projects initiated and executed at institutions such as 

universities and parastatal organisations 

Type B Environmental carcinogen research projects initiated and

managed by CANSA 

Type C Projects concerning the services of CANSA, initiated or 

agreed to by CANSA

Type D Research consortia focused on one theme with multiple 

principal researchers from multiple institutions. 

Selected and funded by the Cancer Research Initiative of 

South Africa (CARISA), a partnership between CANSA and

the Medical Research Council (MRC). 
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Type B
Environmental Carcinogen Projects

• Plasticisers in cling wraps

• BPA in baby bottles

• Acrylamide in potato crisps

• Margarines and trans fats

• Trans fats in fast foods

• Heavy metals pollution in the West

Rand of Johannesburg

• Rooibos tea as an anti-carcinogen

• Natural alternatives for Lindane hair lice

shampoo

• Purity of tap water

The Research Committee of CANSA 

(RESCOM) committed over R3.7 million to 

Type A projects in November 2008. In 

addition the Board committed R1 million of 

research funds for the Type D Consortia 

which will focus on challenges concerning 

cervical cancer. Over R400 000 has been 

budgeted for Type B and C projects. 

The Information Resource Centre, based in 

Cape Town, has been renamed the CANSA 

Science and Resource Centre (CS&RC).  

The toll free line info service is based there 

and the operating hours have been 

extended. 

A further fundamental initiative was 

CANSA's decision to take a stand on 

environmental issues related to the causes 

of cancer. In essence, it proposed that 90% 

of all cancers are caused by environmental 

factors involving tobacco smoke (30%), 

infections (20%) excessive sunlight (5%), 

and environmental pollution (20%) mainly 

with man-made chemicals, diet (15%) and 

other minor factors (10%). 

If all the environmental factors could be 

neutralised, cancer would be conquered. 

In order to facilitate the understanding of 

the new initiative at grassroots level, a two-

hour DVD entitled “Position Statement on 

Cancer and the Environment” was made by 

Edge-Media and distributed widely. The 

then-NED, Sue Janse van Rensburg 

interviewed Dr Carl Albrecht about the 

environmental causes of cancer.

The first cancer research conference 

organised by CANSA in 10 years was held 

from the 20th - 22nd August 2008 at 

Emperor's Palace in Johannesburg. This 

was a resounding success and did much to 

raise the profile of CANSA as a serious 

cancer research- supporting organisation. 

All CANSA's Type A grantees attended, 

including world leaders in epigenetics and 

cancer, Prof Peter Jones (past CANSA 

research grantee) and Steve Baylin. Type A 

research grantees delivered a total of 36 

presentations.

Over a 10 year period CANSA grantees 

have published 570 peer-reviewed papers 

concerning 192 projects with a high mean 

impact factor of 3.8. Analysis also showed 

that most of the research concerned 

therapy, while less than 10% focused on 

prevention or care. This insight influenced 

the establishment of Type B and C funding 

channels for CANSA-initiated research.

Cancer Research

A Dignity Scale Project (Type C), sponsored 

by CANSA,was presented at the CANSA 

Research Conference. The aim of the 

project is to assess optimal palliative care 

given to cancer patients by CANSA 

volunteers. There is preliminary evidence 

that the use of the scale in itself enhances 

the dignity of the patient. 

CANSA formed a partnership with the 

University of Johannesburg in sponsoring 

cancer projects Type B and C. Based on the 

shortage of care and treatment of 

lymphoedema, agreements were also 

reached with Stellenbosch University and 

Tshwane University of Technology, to train 

staff and volunteers in lymphoedema care 

and treatment.

Type C

Research continued

CANSA awarded Prof Jones the coveted A. G. Oettle Memorial 

medal for his work on epigenetic therapy of cancer.
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The 
Road 
Ahead
Additional projects for the 

coming year:

• A book focusing on cancer

myths

• A school project to educate

and motivate keen learners

from previously

disadvantaged communities,

to use a microscope attached

to a digital camera and

computer, in order to learn

more about cancer.



Bringing cancer under control
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Introduction

Prevention and Early
Detection Campaigns 

Women's Health Campaign

The high incidence of cervical, breast, lung, 

oesophageal and prostate cancer in South 

Africa has created a high burden on 

communities.

CANSA addresses this burden through five 

health awareness campaigns focusing on 

prevention and early detection.

Over a million people were reached:

• 888 413 through exhibitions

• 708 625 through pamphlets

• 10 000 talks delivered by staff and

trained volunteers.

Through health education, early detection 

and screening programmes in all regions, 

we aim to create awareness of breast and 

cervical cancers, these two being the most 

common cancers amongst women in 

South Africa. The latest statistics indicate 

that one in 29 women is affected by breast 

Health Programmes
cancer and one in 35 women by cervical 

cancer; the latter affects mostly black 

women in South Africa.

Cervical screening and breast self-

examinations: CANSA has four mobile 

units offering free screening services to 

women in peri-urban, rural and poor 

communities. During the period under 

review 33 243 Pap Smears were 

performed. CANSA facilitates this 

programme through strategic partnerships 

with health care providers, the Department 

of Health and laboratory services. CANSA 

also performed 16 238 breast self-

examinations (BSE) during this period.

Prostate cancer is one of the most common 

types of cancer among men in South Africa. 

A successful campaign reached 57 814 

men while 3 669 Prostate Specific Antigen 

(PSA) tests were conducted.

A total of 168 790 people were reached 

through talks, exhibitions, screening 

patrols, pamphlets, posters and exhibitions 

Men's Health Campaign

Sun Smart Campaign

f o r  t h i s  

campaign. This 

figure excludes 

those people reached by media 

campaigns. CANSA is grateful to Clicks 

Foundation, our SunSmart partner, for their 

efforts to raise awareness about skin 

cancer and educate South Africans through 

promotions on safety in the sun.  

A sun awareness message to promote 

safety in the sun was created, featuring 

Toktokkie as a spokesperson. It was well 

received and was broadcast on all regional 

radio stations during January and February. 

9

The 
Road 
Ahead
A Lymphoedema programme to 

be established in the coming 

year at all Stoma Care Units as 

well as at interim homes to 

address the current acute 

shortage.



Health Programmes continued

The advertisement was also aired 509 

times on various local and regional radio 

stations.

This campaign focuses on smart lifestyle 

choices with an emphasis on nutrition, 

exercise and managing obesity. An 

interactive website was designed to 

promote active participation and buy-in 

of/from Internet users. A total of 111 604 

people were reached through this 

intervention and preventative message.

Our Healthy Living programmes for schools 

involve drama, music and entertainment to 

give healthy messages to learners from 

pre-primary level up to high school. To 

achieve this focus on youth education, two 

groups, Pulani and Zinto Productions, are 

used. CANSA co-ordinates these two 

projects nationally. 

Balanced Lifestyle

Youth Programmes

Pulane:

Pulane's target groups are primary and high 

schools, as well as other youth groups, 

special youth events and festivals. The 

Pulane team comprises of one professional 

puppeteer and a helper / translator. During 

the year under review, a total of 41 424 

schoolchildren were reached nationally, 

while Pulane's performances at the various 

food and community festivals spread the 

word to a wider audience about making 

smart choices.    

Zinto:

Zinto is a show with three to four actors and 

the Tap-Tap / Toktokkie mascot on stage. 

Target groups are mainly pre-schools and 

primary schools. A total of 81 892 learners 

were reached during 222 school visits.

4 February is always an annual highlight on 

the CANSA calendar, and the year under 

review was no exception.

Provinces participated in different events 

celebrating the theme 'My Healthy Active 

Childhood' and over 80 000 people were 

reached.

World Cancer Day

Care and Support Services
Patient services

CANSA facilitates care and support to 

cancer patients and their families through 

trained volunteers. We delivered services 

to 17 384 patients. These included 

interventions like information on cancer 

and treatment, counselling and support 

groups. CANSA ran 152 support groups in 

2008/9, benefiting 8 692 people. 

2 767 trained caregivers supported 12 780 

bedridden patients, providing physical and 

emotional support as well as medical 

equipment.

Interim homes

CANSA has one eight-bed hospital, the 

Theunis Fichard Hospitium in Polokwane, 

and 10 Interim Homes. The Homes are in 

larger centres, close to treatment facilities, 

and offer a total of 233 beds; the average 

occupancy rate is 77%. Cancer patients 

from out of town are accommodated and 

provided with free transport to and from 

treatment facilities during their stay. 

Community development and volunteer 

training

CANSA has 13 126 active, trained 

volunteers. During 2008/9 a further 5 797 

new volunteers were trained; of these, 

4 208 underwent an induction programme. 

The aim is to empower communities to 

care for their own cancer survivors.  

CANSA provides the most up-to-date 

information to volunteers regarding cancer 

and patient care. During the period under 

review we hosted two conferences, 132 

symposiums and 62 public meetings in 

order to increase community awareness 

and participation. We are thankful to our 

221 strategic partners and 303 workplace 

partners for helping us in the fight against 

cancer.

The programme includes the following:

Support to parents

• Free accommodation, as close as

possible to the unit of treatment.

CANSA recognises the importance of

parents wanting to be close to their

child during treatment.

• Emot iona l  ca re ,  suppor t  and

information.

• Information on childhood cancer

treatment to all parents.

• Consumables like clothing, toiletries

and nappies for children.  

• Nappies for children who have a

colostomy or other related problems.

• Funeral assistance. 

• Opportunities to facilitate new skills.

Support to children

• Information on treatment.

• Kits with toiletries. Needy children are

also supplied with clothing and

slippers. 

• Information and emotional support. 

• Teaching aids to older children, as well

as craft activities.

TLC Programme:

The TLC (TOUGH LIVING with CANCER) 

programme focuses on children diagnosed 

with or affected by cancer.  Our programme 

offers assistance to traumatised families in 

need of financial or other support.

The National Lottery 

Distribution Trust Fund 

is a proud funder 

of CANSA’s health programmes

and projects
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Campaigning for change
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The 
Road 
Ahead

Introduction
CANSA, together with the National Council 

Against Smoking and the Heart and Stroke 

Foundation of South Africa, hosted a 

national workshop for staff on 31 July and 

1 August 2008, to prepare for advocacy and 

lobbying of provincial parliamentary health 

committees to support the new Tobacco 

Products Amendment Bill. Many CANSA 

staff and volunteers attended hearings 

around the country and spoke in favour of 

the Bill, which made a big difference in 

getting the provincial legislatures to pass 

the Bill. It was  passed in parliament in 

2008. 

Throughout the year CANSA participated in 

stakeholder meetings including meetings 

with the National Department of Health, 

regarding tobacco control and helping to 

develop regulations in terms of the new 

legislation. CANSA was represented at the 

World Conference on 'Tobacco or Health' in 

Mumbai, India from 8-12 March 2008, and 

actively participated in weekly tobacco 

legislation meetings with the Department 

of Health (DoH) and the National Council 

Against Smoking in February and March. 

We also assisted in the development of a 

communication strategy for the DoH to 

publicise the new legislation, which came 

into effect in August 2009.

In August 2008, CANSA called on 

Government to protect children against 

harmful chemicals in toys and baby bottles 

by issuing a position statement updating 

the media and South African public.  

Alerting the public to safeguard children 

against the risk of cancer remains an 

important focus and a high priority on the 

advocacy agenda for the year ahead.

CANSA research uncovered facts 

concerning a potentially poisonous hair lice 

shampoo containing the insecticide 

Lindane. The Medicines Control Council 

(MCC) was then petitioned to ban or 

severely restrict this product because of 

the published links with cancer. Although 

the product has been further restricted by 

the MCC, CANSA strongly believes that it 

should be banned in South Africa, as it has 

been in 50 countries internationally. We are 

currently investigating non-carcinogenic 

alternatives to Lindane to recommend to 

the public.

In 2007 the National Department of Health 

Non-Communicable Diseases Directorate 

awarded CANSA the tender to update

the 2006 National Cancer Control 

Programme (NCCP). Scheduled to have 

been completed in May 2009, the DoH 

have forwarded the programme to all 

stakeholders for further input.  

CANSA made ten recommendations for 

the NCCP, the two main ones being:

• To convene a Cancer Control Advisory

Commi t tee  w i th  a  ded ica ted

Head/Coordinator.

• For government to declare cancer a

registerable disease.

CANSA made submissions to the Council 

for Medical Schemes for the 2nd and 3rd 

Drafts of the Prescribed Minimum Benefits 

Review of the Medical Aid Act. In addition, 

the Head: Advocacy, will represent CANSA 

on the Clinical Oncology Advisory 

Committee.

A new ISO-standard is presently 

being development for sunscreen 

internationally  that will address 

concerns about UVA protection 

levels and photo-stability of 

sunscreen. 

New standards are being developed 

for both UV- fabrics and sun 

Advocacy
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Advocacy continued

CANSA Seal of Recognition 

(CSOR)

SunSmart

Protecting you the Consumer

Our CSOR symbol helps to strengthen our 

new consumer 'Watchdog' role. The 

symbol promotes:

• the reduction and elimination of natural

and man-made carcinogens from our

environment'

• ‘smart choices' that uphold health and

contribute to cancer prevention 

• In fo rmed  dec is ion -mak ing  by

consumers 

The seal is self-sustainable through 

royalties. It is backed by research and has 

added an exciting dimension to cancer 

prevention in South Africa and to CANSA's 

advocacy role.    

The seal appears on UV protective apparel 

that complies with CANSA's criteria and 

international standards. Criteria for the 

sunscreen products that qualify for 

CANSA's CSOR include those with a broad 

spectrum and a sun protection factor (SPF) 

of 20 or higher. 

During the period under review, the 

existing sunscreen standards have been 

upgraded by the Cosmetic, Toiletry and 

Fragrance Association (CTFA) workgroup, 

under the auspices of the SABS. New 

partnerships with additional sunscreen 

brands were negotiated, particularly with 

regard to imported international brands 

which, historically, have not been part of 

CANSA's SunSmart fraternity. New 

partnership developments were also 

initiated with a range of UV-apparel and 

shade item manufacturers. 

The Smart Choice emblem was created to 

assist the South African public to recognise 

Smart Choice

products on the market that are considered 

by CANSA as 'Smart Choice' products in 

terms of purchase selection.  The original 

CANSA Healthy Choices Seal was adapted 

to the current CANSA Smart Choice Seal as 

a result of new draft labelling legislation 

limiting 'health' statements on food 

products. 

In line with our balanced lifestyle and 

environmental campaigns, we continue to 

negotiate with food and other product 

manufacturers in the following categories: 

baby bottles and accessories, cling wrap, 

canola products, maize, olive oil, fresh fish, 

rooibos tea, whole-wheat cereals and 

yoghurt.

SMART CHOICE

SunSmart
Alcare

Annique Skin Care

Avid Brands SA

Avon-Justine 

Avroy Shlain

Beiersdorf

Bio Earth Labs

Bondi-Blu

Burnshield

Clicks Private Label

Creighton Products

CW Pharmaceuticals

Delfini Solutions

Dis-Chem Private Label

Environ Skincare

Incolabs

IQ Laboratories

Lizzard

Marico SA

Mr. Price Private Label

Oggi

Pharmachem Pharmaceuticals

Pharmamark

Pinnacle Pharmaceuticals

Pick ‘n Pay Private Label

Proctor & Gamble

Proderm Pharmaceuticals

Spar Private Label

Sportskin SA

Technicon Laboratories

Tiger Consumer Brands

Ushaka

Van Dyk Pharmaceuticals

Willa Krause Skincare

Bull Clothing

BuzzDi Fashions

Cape Storm

Cool Cover

SunSmart-UV-Protective 

Apparel

Cygnet

First Ascent

Head Masters

Lizzard Clothing

Oggi Clothing

Reef Wetsuits

Second Skins

Westcor

Alan Carr

BSE Glove

Continental Oil

Freshpak Rooibos (Tiger Brands)

GLAD Wrap (Clorox)

Southern Oil

Healthy Choices/Smart 

Choice Seal

Products bearing the 

CANSA Seal of Recognition 
(as at 31 March 2009)
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Promoting the CANSA Image
Introduction
CANSA has made great strides during the 

past year with record amounts of media 

c o v e r a g e ,  i n c r e a s e d  m a r ke t i n g  

opportunities and an emphasis on pushing 

for change through advocacy campaigns.

Thanks to our partnership with Newsclip 

Media Monitoring that began in January 

2009, CANSA is now provided with regular, 

accurate reports on media coverage 

generated in terms of broadcast, print and 

online publicity. Between 1 January and 14 

April 2009, CANSA generated news 

coverage to the value of over R16,5 million, 

thanks to its various partnerships, 

including SABC and community media 

organisations, as well as the incredible 

support from dedicated journalists, staff 

and volunteers. 

CANSA remained in the public eye during 

the year under review, with alot of media 

coverage on SunSmart awareness, World 

Cancer Day, nutrition, gastro-intestinal 

cancers, World No Tobacco Day, Men's 

Health, the environment, Women's Health, 

CANSA's 'Cancer Research in Action' 

conference, and Cancer Prevention Week. 

Media highlights included:

• Massive media coverage  arising from

the launch of CANSA's Environmental

Policy for World Environment Day on 5

June 2008. Media reporting was

positive, with full pages published in

The Star, Argus Weekend, Mail &

Guardian and News24; in addition, 10

radio interviews were conducted.

• A free Public Service Announcement

was produced and aired by SABC 2

throughout the month of October 2008.

• Record-breaking coverage, valued at

R5 million, was generated by the

CANSA Shavathon between January

and March 2009 - the highest media

coverage achieved to date of this event.

This publicity success of CANSA

Shavathon can be attributed to a

number of factors:

• More emphasis on survivorship than on

fundraising.

• CANSA Shavathon is a 'good news'

story with a positive message.

• Media partnerships at national and

provincial levels.

• Public Service Announcements on a

number of radio stations including

Jacaranda FM, East Rand Stereo, Radio

Today and MPpower FM.

• Flighting of an advert on SABC 2

promoting workplace and shopping

centre events and contact information.

• Paid adverts on Primedia stations 

(R112 000) with matching PSAs worth 

R100 000.

• Internet buzz with materials and

information that could be downloaded 

for media.

CANSA has made great 

strides during the past 

year under review with 

record amounts of media 

coverage.

CANSA Shavathon is a 

'good news' story with a 

positive message 

generating over 

R5 million worth of 

coverage

Lillian Dube, cancer survivor 

with friends at SABC 2 

Morning Live show broadcast 

on 5 March 2009 to support 

CANSA Shavathon
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Promoting the CANSA Image continued

Raising Awareness

Sharing Information

CANSA Information Service

Marketing opportunities that CANSA used 

to help spread cancer awareness included: 

• The revamped CANSA website.

• New, colourful health pamphlets.

• The launch of the Radebear with soccer

legend Lucas Radebe.

• A national World Cancer Day event, on

4 February, at Westonaria High School,

Gauteng, which included a musical

puppet show.

• The NED Networking Day and Gala

Banquet.

• The joint hosting of a media workshop

with the American Cancer Society

(ACS) and the African Organisation for

Research and Training in Cancer

(AORTIC) on 23 June - briefing several

health journalists on cancer and

tobacco issues in Africa. 

CANSA's AGM in September 2008 was a 

great success. Dr Yussuf Saloojee, 

Executive Director of the National Council 

Against Smoking, and the leading tobacco 

control advocate in the country, was the 

guest speaker and spoke on the dangers of 

smoking and the new legislation.

CANSA's toll-free Information Service 

(0800 22 66 22) is a leading source of 

reliable cancer-related information. 

Everyone has been touched by cancer at 

some time in their lives, either directly or 

indirectly, and this service therefore plays 

an essential role by responding to a wide 

variety of requests for information from 

individuals throughout South Africa and 

internationally.

It is a vital facility for communities living in 

remote areas and those without access to 

health centres or other sources of health 

information. The help line ensures that 

everyone has free access to cancer-related 

information that may otherwise be 

unobtainable. 

In addition to the toll-free line, an e-mail 

information service directs requests to 

specialist information service staff for their 

response. These staff members are 

multilingual and available to answer 

questions about cancer in several South 

African languages. All enquiries are treated 

professionally, compassionately and in 

strict confidence. The aim of this service is 

to provide information and support. 

CANSA health campaigns create 

awareness of the preventable causes of 

cancer, risks, signs and symptoms as well 

as importance of screening tests. Early 

detection and treatment of cancer is 

recommended to increase the rate of 

survival and prevent unnecessary deaths. 

The success of our health campaigns is 

reflected in a marked increase of toll-free 

calls during the months relevant to the 

campaigns. Female cancers and Anti-

Tobacco campaigns, in particular, showed 

significant increases in the number of 

requests for information.

Informat ion requests re lat ing to 

volunteering and fundraising rose sharply 

in February and March in response to the 

national marketing of CANSA Shavathon 

2009.

The information service received a total of 

7 883 e-mails and 10 902 telephone calls.  

CANSA toll-free service 

Category Calls

Cancer - general 26 931

CANSA services 16 233

Colorectal and stomach cancer 14 012

Donations and fundraising 15 894

Female cancers 21 902

(cervical, breast, ovarian, uterus)

Hoax calls 15 311

Male cancers 6 066

(prostate, testicular)

Research and Statistics 17 210

Skin cancers 4 613

Tobacco use and Lung Cancer 6 845

Treatment  2 048

Volunteering  6 057

Other calls 1 979

Total 10 902

The CANSA website 
A good website is an essential marketing 

tool, and a cost-effective way to reach 

thousands of people to promote the 

purpose of the organisation.

The website content is specific to the 

South African context. Information is 

published on CANSA events and projects 

nationwide; in addition, contact details are 

provided for our staff and offices around 

the country.

The home page has an attractive and user-

friendly layout and is regularly updated to 

reflect CANSA's health campaigns 

throughout the year.

All CANSA print material and media 

releases for each health campaign can be 

downloaded for use from the website. 

The website offers a secure donation 

webpage, giving donors the option to 

donate via bank account or credit card. This 

facility eliminates the risks associated with 

other methods of donating. 

A total of 88 553 visits were made to the 

website with 360 071 page views 

recorded, showing that users rely on the 

CANSA website as a source of accurate 

cancer-related information. A marked 

increase in the number of website visits 

during September and October relate to 

CANSA's Women's Health campaign. The 

greatest increase in the number of visits 

was recorded in February and March which 

related to an interest in CANSA Shavathon 

2009.

Soccer legend Lucas Radebe 

at the launch of ‘Radebear’ at 

Sandton City Shopping Centre 
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Corporate Partnerships
Important relationships were built with 

some organisations, with more companies 

choosing to meet their corporate social 

responsibility objectives by partnering with 

the Cancer Association to fight cancer. This 

includes cause-related campaigns, 

matched giving programmes involving 

employees, and volunteering for our 

national projects such as Shavathon and 

Relay For L i fe.  Al l  partners are 

acknowledged at the end. 

Cause Related Partnerships were formed 

with:

• Bras-siere International 

• City Lodge 

• Classic Accessories

• Clicks

• Curves SA

• Edcon

• Freshpak rooibos

• ghd South Africa

• Hollard

• Incolabs (Innoxa) 

• Jel Corp (Parker pens)

• Life Healthcare Group

• MichaelGamePlan

• Nedbank

• Nism

• Primedia Publishing

• Pro31 Salon

• Rexel Office Products

Volunteer awards

The Mariette Loots Cancer Trust, begun by 

the late Barbara Mariette Loots in 1995, is 

dedicated to improving the lives of cancer 

patients. Each year the Trustees recognise 

exceptional CANSA volunteers, who are 

awarded with a certificate and medal.  

2008 Merit Award winners 

Brian Vosges, from Southern Cape Klein 

Karoo. 

The Mariette Loots Friends for Life Award 

for 2008 went to volunteer Ivonne Gentle 

from the Kimberley- Karoo region of 

Northern Cape.

Promoting the CANSA Image continued

The 
Road 
Ahead
Plans to refresh the CANSA website will 

ensure it remains contemporary as well 

as establish an interactive online 

community focus.

It will further continue to inform and 

educate the public on cancer-related 

developments and CANSA's 

contribution to the life-saving fight 

against cancer

As part of their cause-related  

campaign, Rexel initiated a 

‘Pink Cup Cake’ campaign at 

Waltons Pencil Park. This 

raised funds towards breast 

cancer awareness
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Our People

Introduction
CANSA is faced with challenges in the war 

for talented personnel due to competitive 

salaries offered by government and private 

health care institutions. Our organisation 

has, therefore, designed a creative 

employment value proposition (EVP) that is 

supported by effective tools to enable high 

performance.  These tools include having 

job profiles that outline a clear purpose and 

objective, a learning and growth 

framework, and flexible work practices to 

enable more productive working hours that 

suit employees in the organisation.

CANSA recognises that the single 

differentiating factor to our competitive 

advantage is the prevailing culture of our 

organisation. We initiated a climate study 

exercise during the year and intend to 

expand this exercise to enable us to 

receive continuous feedback aimed at 

improvement and change.

Human Resources
Policies and Procedures
During 2008/9 all human resource policies 

were reviewed, amended and ratified for 

alignment with legislative requirements 

and for internal compliance, with specific 

focus on the introduction of a Codes of 

Practice and Ethics policy.

We introduced our policy of “Zero 

Tolerance” insofar as any breach of the 

organisation's policies and procedures, 

especially in respect of fraudulent activity 

and negligence. An internal programme 

was introduced to address reported 

deviations through remedial actions and to 

improve risk management activities. This 

practice ensures sound governance as 

policies and procedures are reviewed 

continuously.

Performance Development 
During the period under review great 

strides were made with embedding the 

performance development process and 

ensuring that it becomes the premier 

process through which CANSA's 

employees are managed. The uptake of 

National Staff Awards
Patient Services - Anke Nel, Health 

Programmes Coordinator for Witbank and 

recently appointed Regional Manager for 

the Highveld

Best Client Services - Martha Molete, Head 

of Communication

Sustainability - Jayne Cordier, Head of 

Telesales in NorthWest Limpopo

Best Interim Home - Eikehof Interim Home, 

Manager Marietjie Muller

Team Work - Barbara Muishond and 

Henley Botha, Health Programmes 

Coordinators in the Bloemfontein Region

Support Services Award: Erna Prinsloo, 

Head of Sustainability, National Office

Most Improved Province: Mpumalanga

Best Performing Province: Free State/ 

Northern Cape and Western Cape

CEO Innovation Award - Helen Ludwig
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Human Resources continued

per fo rmance  deve lopment  as  a  

management process was remarkable, 

with 100% of our employees having had 

mid-year and year-end performance 

development reviews.

The employee performance curve has also 

indicated an improvement, despite higher 

expectations and tighter economic 

conditions. 

Learning and Development 
We hosted our final '1000 Day Journey' 

staff development workshop in Durban 

during August 2008, where emphasis was 

placed on risk management, management 

of diversity and training on national 

fundraising projects.

Other  intervent ions and t ra in ing 

programmes for 2008/9 included:

• A course in respect of the Occupational

Health and Safety Act to ensure

compliance with the Act

• The 'CANSA Research in Action'

Conference, held in August as part of a

staff development programme. This

was attended by most of CANSA's

health programme staff

• Health Programme Coordinators were

trained in a two-day workshop to

represent CANSA at the Tobacco

Control Bill Hearings

• The Sustainability Training Programme

focused on the training of staff and

volunteers in the roll-out of all national

projects

The following chart depicts the employment equity ratios 

as per the geographical areas of CANSA:

• A national workshop was held with

Provincial Heads: Health Programmes

to ensure integration and alignment of

all health programmes within the

bigger business plan, as well as with

research findings.

Employment Equity 
Transformation is gaining increasing 

momentum and, in particular, employment 

equity (EE) has been one of the key focus 

areas to accelerate transformation. 

As at 31 March 2009 CANSA had 308 

permanent employees with a 46% 

employment equity ratio.  

The chart below displays the race 

classification with 2% being Indian, 8% 

Coloured, 36% Black and 54% White:

The focus going forward will 
be “winning the war for 
talent” and retaining key staff 
through the introduction of a 
coordinated and integrated 
talent management process 
that will ensure:

• The right people are
attracted to CANSA.

• Practices that reward and
support employees.

• Continuous informal and
formal learning and
development.

• Specific development
programmes for provincial
and regional management
personnel.

Race Classification as at 31 March 2009

Looking 
Forward
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Introduction

CANSA Shavathon

All CANSA's income-generating projects 

are much more than fundraising projects. 

These initiatives bring together people of 

all ages to fight cancer, celebrate cancer 

survivors and help us remember those who 

have lost their fight against the disease.

Distributable income, derived from our 

four main community fundraising projects, 

grew by 197%, resulting in much more 

funding made available for health 

programmes such as interim homes, 

mobile clinics, support services, cancer 

s c r e e n i n g  a n d  e d u c a t i o n .  T h e  

improvement in income is a result of the 

pleasing growth of Relay For Life, the 

dramatically improved cost-control on 

Shavathon, and a solid improvement on 

Sanlam Cancer Challenge (Golf).

Not since its humble beginnings in the 

Eastern Cape in 2003 has CANSA 

Shavathon had such an impact on ordinary 

South Africans as with this year's event. 

CANSA owes the Nedbank Group an 

Sustainability

enormous debt of gratitude for believing in 

this campaign. Generous support was also 

received from Wahl Clipper South Africa, 

Newsclip Media Monitoring, Dawn Wing 

and Limegreen Online. 

A record amount of money was raised with 

a campaign that had a fresher, more 

innovative feel. Gross income was R6 472 

757 with a net income of R4 861 806 - (75% 

of the total income) which was invested in 

CANSA's services at all levels.

Ranking as one of the country's premier 

citizen initiatives, the CANSA Shavathon 

received fantastic support from a wide 

range of South Africans. Cancer survivors 

like Lillian Dube, Mark Pilgrim and Bev du 

Toit put their weight behind the event and 

placed the issue of cancer survival firmly in 

the spotlight. In addition, celebrities such 

as then-Miss South Africa, Tatum Keshwar, 

supported the event along with Kaiser 

Chiefs, Orlando Pirates and Banyana 

Banyana. Thousands of South Africans – 

from those in small, rural communities like 

Kathu in the Northern Cape, Komatipoort in 

Mpumalanga, and Gansbaai in the Western 

Cape, to our large metropolitan areas - 

were inspired to 'shave or spray in solidarity 

with a cancer survivor'. 

The event was held over two days in March 

2009: Friday, 6 March for workplaces and 

Saturday, 7 March for public events at 

shopping centres. Over 220 workplaces 

participated and a whopping 137 shopping 

centres staged public events. The footprint 

of the event grew significantly as CANSA 

CANSA understands that we are 

nothing without our volunteers, 

sponsors, partners and the public. 

Our national income-generating 

projects are now on a firm footing 

and we are set to grow. Our 

national projects serve as a 

platform to engage all 

communities.

The 
Road Ahead

Kaizer Chiefs soccer players supporting 
CANSA Shavathon at Vodacom’s head 
office with Lucy Balona from CANSA
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Sustainability continued

Shavathon moved into 52 additional 

shopping centres.

The Nedbank Group actively champions 

this project amongst its staff and Nedbank 

volunteers. Their support forms the 

backbone of CANSA Shavathon. An 

estimated 2 200 volunteers worked at 

public events this year and all workplace 

events were driven by volunteers. 

There is little doubt that the enthusiastic 

use of new technology really boosted 

CANSA Shavathon in 2009. A more 

attractive website, bulk e-mailing, on-line 

registration, an e-shop, the Shavathon 

facebook group, Flickr and You Tube all 

helped to make the project more current 

and accessible. 

CANSA completed three years as a 

member of the International Relay For Life 

community. We never anticipated the deep 

tracks Relay For Life would leave in the 

hearts of ordinary South Africans, and how 

quickly we would see the birth of a 

compelling survivor movement. During 

this year an estimated 62 255 people 

participated and the 2 922 survivors who 

graced us with their presence were the 

heroes at our Relay For Life overnight 

events. 

442 Volunteers staged 30 Relays in 

communities nationwide. 

The income from the Relay For Life project 

grew by 215 %, from R1,852,716 in the 

previous year to R5,838,554 during the 

year under review. This financial outcome 

is obviously highly pleasing and 

appreciated, as it helps us to address a 

multitude of cancer challenges in our 

communities. 

The project's growth is reflected in an 

increase in:

• Teams from 816 to 2 001.

• Survivors from 1 184 to 2 922.

• Volunteer leadership from 171 to 442.

• Participants from 11 315 to 62 255.

Relay For Life was greatly enhanced by our 

partnership with the American Cancer 

Society (ACS) who helped CANSA with its 

first historic Relay University. They invited 

four South Africans to the Mid-South in the 

USA on an intensive learning experience, 

and  inc luded CANSA 's  Head of  

Sustainability in a training programme for 

new staff in Amsterdam. In February 2009, 

Aroline Strydom (leader volunteer) and 

CANSA Relay For Life

Erna Prinsloo (Head: Sustainability) were 

included as sponsored guests in a Relay 

Leadership Summit in Salt Lake City, Utah, 

United States of America.

 

Our partnership with Sanlam created the 

best results in the history of this project. 

The enthusiasm of golfers, golf unions, 

Sanlam staff and CANSA staff as well as 

volunteers again showed how golf and 

philanthropy go hand in hand. Excellent 

technical support was provided by:

• Tournament Director, Nic Lanham.

• Sanlam Project Leader, Gary van

Loggerenberg  and his team.

• Syner-G Marketing and Events, 

Sharon Green and her team.

• CANSA Project Leader, Munnik Marais.

Countrywide, 29 516 men and 5 154 

women from 444 golf clubs participated in 

this event and helped us realise our dream. 

Sanlam Golf income grew from R1 899 126 

in the previous year to R2 716 549 in the 

year under review. Costs were again 

limited to 35% of gross income, resulting 

in an outcome that is better than the 

internationally accepted benchmark of 

40% of costs. 

We were thrilled to be the recipients of 

funding from Sages Senior Golf, in which 

24 golf days were held in aid of CANSA. 

Sanlam is the generous sponsor of both 

the Sanlam Cancer Challenge and Sages 

Senior Golf and CANSA salutes the loyalty 

of this wonderful corporate partner.

Cuppa For CANSA is the smallest of our 

national projects but an initiative that, 

nevertheless, has a lot of heart and remains 

Sanlam Cancer Challenge and

Sages Senior Golf

Cuppa For CANSA

the favourite of many people who love to 

host gatherings to support our  cause.

Shoprite Checkers sponsors the costs of 

campaign materials and hosts in-store 

events in all nine provinces. Cuppa events 

are held in winter, following six flagship 

store launches. The Shoprite Checkers 

team worked incredibly hard to add value 

to this project, and the results from these 

in-store events were excellent. An added 

value of this project is that it takes cancer 

prevention messages into the heart of 

many communities and enables a wide 

range of people to get involved with 

CANSA. Cuppa For CANSA raised 

R2 062 901.

RELAY 
FOR LIFE  

CANCER ASSOCIATION 

CAN SA
 OF SOUTH AFRICA 

South Africa is one of 19 
international countries that Relay. At 
the first historic Relay University 
held in June 2008, volunteers and 
staff congratulated the American 
Cancer Society on 25 years of 
Relaying
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During the period under review CANSA 

entered the last year of the “Three-year 

Turnaround Plan”.

Allegations of misappropriation of funds 

raised by a few of CANSA's staff at the end 

of 2005, resulted in CANSA suffering 

serious f inancial  constraints and 

downsizing was the only way forward. A 

turnaround strategy was developed to map 

out a sustainable future. The fact that 

CANSA could end this financial year with a 

surplus is certainly an indication of the 

success of the turnaround plan.

Adversity not only creates challenges and 

learning opportunities - it is also a driving 

force in going forward. This is very true in 

the case of CANSA. The following results 

were achieved from the turnaround plan:

• Best practices in CANSA and similar

organisations were identified and

implemented nationally. Internal

benchmarking was introduced, which

raised performance levels.

• New work systems, processes and

structures were introduced for more

effective and efficient service delivery.

Provincial Overview
• Much focus was placed on building

volunteer leadership structures and

expanding our volunteer base in

communitie. Active community

participation forms the backbone of

CANSA service delivery. 

• We have placed emphasis on multiple

income streams to minimise risk, and

focused on a highly innovative

approach to all national fundraising

projects to reduce reliance on risk. 

• We enhanced our unique and

integrated service to ensure diversity

and need-based programmes that

distinguish CANSA from other non-

profit organisations.

• By providing information, management

tools and feedback structures,

CANSA's accountability was raised on

all levels. The focus was on risk

management and variance reporting,

with the implementation of an internal

audit programme. All identified gaps

and shortfalls in service delivery and

finance management were addressed

and, where appropriate, remedial

action was taken in accordance with

policies.

• Recognition and reward programmes

were put in place to promote a

n u r t u r i n g  c u l t u r e .  A d d i t i o n a l

operational processes and systems

were introduced to raise standards and

encourage a culture of performance

excellence. 

The trials and tribulations CANSA 

experienced over the three years has 

forced us to become more introspective 

and re-assess our standing within the 

health environment. The difficult times we 

have been through not only strengthened 

CANSA's programmes and structures, but 

also placed CANSA on a more sustainable 

footing. With the support of all committed 

staff, volunteers and loyal partners, CANSA 

is now ready to move forward to a new 

level.

Gauteng

Western Cape

Free State/Northern Cape

Eastern Cape

Kwazulu-Natal

North West/Limpopo

Mpumalanga
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The year 2008/9 was another year of 

challenges and highlights for the province 

as we had to respond to an ever-increasing 

demand from both the public and local 

workplaces for service and support. We 

met this challenge with limited staff and 

resources, which had an effect on our 

income-generating efforts. However, the 

year ended on a high note with a 

successful Shavathon and much optimism 

for the future.

•

1 375 Patients benefited from our

services which include our home-

based care programme, support and

counselling, provision of medical

equipment, as well as supportive

devices. Average occupancy of our

three interim Homes was 86%, while

25 volunteer support groups across the

province assisted staff in providing

services. 

Health Programmes

Patient Services

•

A total of 2 206 women benefited from

Pap smears funded by Life Health Care

Group and the National Health

Laboratory Services. The beneficiaries

were mainly from rural communities

with limited access to services. Pap

smears are undertaken in combination

with clinical breast examinations and

health education.

•

A total of 230 170 people were reached

by direct education and awareness

programmes at varied settings which

included schools, public forums,

workplaces and local clinics. We had

extended coverage in printed media,

radio interviews and television

interviews, particularly with regard to

cancers specific to men and women.

Screening

Health Promotion

Fund Development
Gauteng launched two successful novice 

Relay For Life events on the West Rand, in 

Centurion, and in Montana; Elardus Park 

hosted its second Relay event. Even the 

wet weather conditions could not dampen 

the enthusiasm of the teams and 

volunteers.

The 2009 Shavathon was a resounding 

success, with the participation of many 

volunteers and participants at 41 shopping 

centres and workplaces, raising over R1 

million. Other highlights include the 

Bakwena SA Post Office Cycle Race, which 

reflected an increase in participants and 

brought in approximately R200 000. The 

Rooi Rose Tea grew, with 1 500 people 

attending, raising R160 200. The Soweto 

Golf Day was supported by 120 golfers and 

sponsors from corporates and local 

government. One hundred and eighty 

people attended the annual Soweto Jazz 

Concert where they were entertained by 

top local musicians; in addition, urologist 

Prof Basciewcv gave a talk on prostate 

cancer.  

Gauteng by Joel Perry, Provincial Manager

Provincial highlights

Gauteng
Provincial Office
011 615 4425
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Provincial Highlights - Gauteng continued

The annual Carletonville Tea was attended 

by more than 250 women, raising funds for 

breast cancer awareness. 

CANSA Gauteng establ ished and 

outsourced a tele-fundraising project.  

West Rand region published a recipe

book with contributions from cancer 

survivors. Other regional projects in 

Gauteng, undertaken by community 

groups on behalf of CANSA, raised a total 

of R4 125 688.

The 'Friends for CANSA' programme was 

pi loted with great success. This 

programme provides opportunities to 

leader volunteers to champion services 

and projects for CANSA and to mobilise 

volunteers as team members.  

CANSA in Gauteng has made great strides 

by establishing 91 new partnerships 

across the province with hospitals, local 

organisations, shopping centres and 

corporates. The Roodepoort Chamber of 

Commerce (Rocci) Community Services 

Award was once again bestowed on 

CANSA West Rand. 

• Special thanks to all volunteers for their

loyalty and commitment to CANSA.

• My gratitude to all staff for their

dedication, hard work and for going the

Community Structures

Partnerships and Recognitions

extra mile to ensure that service was

del ivered desp i te  cha l leng ing

conditions and staff shortages. 

• Thanks to shopping centres, local

businesses and various media that

participated in and supported the

CANSA Shavathon.

• Our appreciation is also extended to all

partners and corporate member whose

support contributed towards our

sustainability and service delivery.

• Bakwena and Post Office, Rooi Rose

and other sponsors of the Rooi Rose

tea, Terry Fox for the marathon, Soweto

Golf Club, specialists at Baragwanath

Hospital, Soweto Jazz concert

sponsors and musicians, ABSA

Major Partners

Foundation, Sasol and Eskom.

Other partnerships include:

Rocci (Roodepoort Chamber of Commerce 

and Industry), Avrille Community Forum, 

Legal Wise, Avianto, West Beeld, Silver 

Star Casino, Cloud 9 Jewellery, Spur 

Westgate, Robinson Hospital, Daytona 

Mine, Goldfields mine, ABSA Horizon, 

Telkom, Standard Bank Key West, Joshua 

Naude Primary school,  Westgate 

Woolworths, Radio Today, Rotary Clubs, 

Shree Benoni Gujarati Hindu Seva Samaj , 

Boksburg Catholic Women's League, Pick 

n Pay, Roodepoort Record, Krugersdorp 

News, Northside Chronicle, Beeld, 

Plasserail, Monument Checkers, City of 

Johannesburg, Reach for Recovery and 

Randfontein Show.

Adele da Silva, Health Programme Coordinator for 
Carletonville region, with health volunteer at the World 
Cancer Day 

Two young survivors at the start of 
the Survivors lap at CANSA Relay 
For Life of West Rand in October 
2008

Prize-giving at the Soweto Golf day 
that was supported by 120 golfers 
and sponsors from corporates and 

local government
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Partnerships and Community 

Mobilisation

Community Structures

CANSA Free State / Northern Cape 

provides its service in partnership with 

communities, government and local 

businesses. These partnerships enable us 

to meet the needs of the community 

through health awareness, preventive 

care, and support programmes. 

CANSA Free State / Northern Cape has 101 

fully functional Liaison Committees with a 

total of 605 members. The Committees 

take responsibility for governance in the 

various towns and are also responsible for 

the sub-committees that take ownership 

for fundraising, patient care and health 

promotion. Liaison committees are 

represented on the Regional Councils of 

the seven different regions (Bloemfontein, 

Welkom, Bethlehem, Kimberley, Upington, 

Springbok and the Vaal Triangle). Each 

Regional Council is, in turn, represented on 

the Provincial Council headed by 

Chairperson Henrie Viljoen. CANSA Free 

Free State/Northern Cape
State/Northern Cape is fortunate to have a 

very active Governor, Professor Louis 

Goedhals, as well as its committed Patron, 

Springbok rugby player André Venter.   

Unique to these two provinces, is the huge 

geographical area to be covered. In 

addition to Provincial Office and two 

Interim Homes in Bloemfontein, we also 

have Regional Offices in Vereeniging, 

Bloemfontein, Welkom, Bethlehem, 

Kimberley, Upington and Springbok and 

satellite offices in Thabong, Qwaqwa and 

Kroonstad. With this enormous area to 

cover, partnerships with volunteers are 

critical to help us ensure service delivery 

and remain sustainable. 

Approximately 95% of service delivery 

outcomes were provided by over 4 000 

trained volunteers and 52 staff members, 

including the 11 staff members who work 

in the two Interim Homes.   

Volunteers

Health Programmes
Patient care

Holistic home-based care services were 

rendered to 3 099 cancer patients and 

families by 1 441 patient care volunteers.  A 

further 1 072 patients were cared for in 

partnership with other institutions. We 

facilitated 19 support groups to provide 

emotional support to those affected by 

cancer. CANSA's two interim homes in 

Bloemfontein,  Kat leho and Olea, 

accommodated 1 348 patients from out-of-

town and rural areas for the duration of 

their treatment at oncology centres. 

In addition to other contributors, the 

Industrial Development Corporation (IDC) 

generously donated R450 000 towards 

much-needed renovations of the Katleho 

Interim Home. CANSA works closely with 

the Oncotherapy Depar tment  a t  

Bloemfontein's National Hospital to ensure 

the provision of an holistic service to 

cancer patients.

Provincial highlights

Free State/
Northern Cape
Provincial Office
051 444 2580

by Carien Hamman, Provincial Manager
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Provincial Highlights - Free State/Northern Cape continued

Health Promotion

Early Detection

We reached 277 557 people through 2840 

health talks to raise awareness of the 

importance of a healthy, balanced lifestyle 

and reducing the risk of cancer. Avon 

Justine also generously donated towards 

the SunSmart project which, in turn, 

enabled CANSA to extend their existing 

awareness programme.  

In addition, Avon Justine sponsored a new 

mobile clinic which is used in rural areas to 

provide free screening and early detection, 

mostly of breast and cervical cancers. This 

donation led to 5 164 screening tests being 

conducted free of charge to rural 

communities, where people historically 

had extremely limited access to these vital 

screening tests.

In order to sustain CANSA's services such 

as patient care and its prevention and early 

detection programme services, our 

personnel staff and volunteers are 

continuously busy with fund development. 

With 6% income raised from bequests, 8% 

subsidies received from the Department of 

Social Development, 11% from the 

National Lottery Distribution Trust Fund 

and 19% from other donations, more than 

half of the budget (56%) had to be raised 

with fundraising projects such as the very 

successful Relay For Life, Shavathon, 

Cuppa For CANSA, Sanlam Cancer 

Challenge and other local initiatives.

CANSA Free State / Northern Cape proudly 

shared the Best Performing Province 

award with CANSA Western Cape.  This is 

indeed an honour and a privilege.   

The Relay For Life of Kimberley was 

awarded the Best Novice Relay for 2007/8. 

Theirs volunteer- led committee raised 

R267 000. Philip Voster, event chair and 

staff partner, Elmien Nieuwoudt, staff 

partner, were both granted a scholarship 

award by the American Cancer Society 

(ACS) to travel to the Mid-South Division to 

attend their summit in the USA.  

Leader volunteer, Trish Bruwer, together 

with Elmien Nieuwoudt, Regional 

Manager: Kimberley, raised the most 

money for the Sanlam Cancer Challenge. 

Trish Bruwer, also from Kimberley, won a 

prize in the The top Ten Volunteers Award.

Fund Development

Awards

Susan Pieterse, Welkom volunteer, raised 

the most income nationally, bringing in an 

amount of R102 806 for the  Cuppa For 

CANSA project sponsored by Shoprite 

Checkers.  

It is only with the dedication and 

commitment of personnel, volunteers and 

partners, who take ownership of CANSA's 

purpose, that so much could be achieved 

during this financial year. Anyone who 

A Word of Thanks

participated in a Relay For Life, or 

supported the Shavathon, will agree that 

CANSA offers a platform for people to 

become Champions in the fight against 

cancer in their community. 

We wish to thank every volunteer, every 

donor, partner, member, stakeholder and 

staff member for their invaluable support 

during this past year. 

Major Partners

Avon Justine (for mobile clinic) R 913 000

Avon Justine (for Sun safe awareness) R 240 000

Industrial Development Corporation R 450 000

ABSA Free State R 100 000

ABSA Northern Cape R 100 000

National Hospital Oncotherapy R 60 000

Avis Connex R 50 000

National Lottery
Distribution Trust
Fund

Donations Fund Raising
Events

Subsidies

56%
19%

11%

8%

Fund Development and Fund Raising

6%

Bequests
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The commitment and dedication of our 

staff and volunteers again formed the 

forefront of CANSA Western Cape's efforts 

to reduce the impact of cancer in our 

communities. Under the guidance and 

governance of management, provincial 

council and community liaison committees 

who so willingly and effectively delivered 

during the year, we have been able to reach 

thousands of people with messages on the 

prevention of cancer and the importance of 

early detection while, at the same time, 

providing support services to cancer 

patients and their families.

2008 saw the introduction of a very exciting 

partnership between CANSA Western 

Cape, the Department of Public Health and 

Family Medicine, and the Primary Health 

Care Directorate of the University of Cape 

Town. Fourth-year medical students 

undertook mini-epidemiological studies 

based on topics provided by various 

communities that had been identified by 

CANSA and were under our supervision. 

On completion of the study and using the 

Research

outcomes of the study as a basis, the 

m e d i c a l  s t u d e n t s  p l a n n e d  a n d  

implemented an appropriate health 

promotion intervention. The outcomes of 

the project benefit CANSA by providing 

valuable information on the kind of 

behaviour that influences the incidence of 

cancer in a specific community setting. 

Furthermore, the students themselves, as 

partners in the comprehensive health 

team, gained valuable insight into the 

potential role of non-profit organisations.

Seventeen students began researching 

topics which included smoking patterns 

and smoking behaviours, barriers to Pap 

smear testing for cervical cancer, as well as 

knowledge, attitudes and practices 

regarding prostate cancer. This project will 

continue for another year. 

During the past year CANSA staff and 

volunteers lobbied continuously for 

improved access to Pap smear testing 

facilities for the early detection of cervical 

cancer. Information obtained from these 

Pap smear statistics, as well as the 

Advocacy

statistics derived from Prostate Specific 

Antigen (PSA) tests for the early detection 

of prostate cancer, resulted in a very 

successful provincial symposium entitled   

'Making Sense of Cancer Data'. The 

symposium was held in November 2008 at 

Ithemba Labs in Cape Town and attended 

by staff, volunteers and other stakeholders. 

This resulted in the formation of a 

partnership aimed at using cancer data to 

lobby decision makers to have cancer 

declared a communicable disease.

Awareness programmes focused on a 

healthy, balanced lifestyle, anti-tobacco, 

a n d  w o m e n  a n d  m e n ' s  h e a l t h .  

Approximately 200 000 people were 

reached through educational talks and 

exhibitions, while thousands more were 

reached through various other media. 

Regions continued to use creative ways of 

reaching people with educational 

messages. In August 2008 a partnership 

between CANSA, the SAPD and other role 

players in Beaufort West resulted in a 

Health Programmes

 Health Awareness

Provincial highlights

Western Cape 

Western Cape
Provincial Office
021 689 5347

by Stephanie van Deventer, Provincial Manager
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Provincial Highlights - Western Cape continued

women's health project that brought the 

traffic on the N1 highway to a standstill! 

Travellers, expecting a roadblock to check 

licences and roadworthiness, were 

pleasantly surprised, instead, to receive 

information on women's health such as 

breast and cervical cancer, nutrition and 

even women abuse. CANSA volunteers 

gave female passengers cupcakes with 

pink icing while the SAPD provided 

refreshments.  

In July 2008 a staff member from our 

George office was invited to educate oilrig 

employees working on the FA Platform in 

the Indian Ocean, on the subject of 

prostate cancer. The employees were seen 

in three sessions up to 20h00 at night so 

that production requirements would not be 

affected. The programme was organised 

by Petrol SA, as part of their wellness 

programme. 

Another exciting project was made 

possible by a grant of $10 000 received 

from the UICC to implement an Anti-

Tobacco Programme in 13 identified 

schools across the province and reached 

more than 2 500 children. This project 

resulted from the World Cancer Day 

celebrations with the theme 'I love my 

smoke-free childhood'.

Patient Services

During the past year 8 628 men and women 

underwent screening tests for skin, breast, 

cervical and prostate cancers. This was 

achieved in partnership with the 

Depar tment  of  Hea l th ,  Pathcare  

Laboratories and volunteer dermatologists 

across the province. The biggest challenge 

for women living in rural communities is to 

find the means to access mammography-

screening clinics situated in the Cape Town 

Metropole. For the third consecutive year, 

one of our staff members in the 

Matzikamma District, in the West Coast 

Region, arranged for 12 women to be 

transported to a clinic in Panorama where 

they were each given a mammogram at a 

reduced tariff. 

CANSA Western Cape provides a wide 

range of emotional and practical support 

for people affected by cancer and their 

caregivers. A total of 2 445 patients 

received home-based care services 

rendered by our volunteers, local groups 

and special services.  Eikehof Interim 

Home won the Best Managed Interim 

Home for 2008 award. This 'home away 

from home' provides accommodation, 

transport, and quality support services to 

cancer patients from rural areas 

undergoing treatment at the Groote 

Schuur and Tygerberg Hospitals in Cape 

Town. Our stoma therapy clinic in Mowbray 

has been delivering services to patients for 

more than 23 years, while our satellite 

clinic in George is also functioning 

extremely well and supporting many of 

those affected by cancer in the Southern 

Cape. We continue to provide financial 

support for the services of a translator at 

the Oncology Unit of Groote Schuur 

Hospital to ensure that cancer patients 

from poor, rural communities have full 

understanding about the disease and the 

treatment they receive at the unit. 

Our projects would not have been 

successful without the commitment and 

enthusiasm of our volunteers. 'Thank You' 

functions were held across the province to 

recognise the sterling work performed by 

volunteers. CANSA faces an enormous 

challenge to fulfil the increasing demand 

for services in all regions and a  high 

premium is placed on the recruitment and 

training of volunteers in order to reach 

more people with educational messages 

and provide support for all families 

affected by cancer. A generous grant from 

ABSA made it possible for us to recruit and 

train peer educators and volunteers, 

specifically focusing on education in the 

workplace. Another highlight was a grant 

from the West Coast Foundation that 

resulted in the training of 12 traditional 

healers in the Iligelethu community in 

Malmesbury. The blessing of these 

traditional healers and leaders paved the 

way for the recruitment and training of 

Xhosa-speaking volunteers to address the 

needs of the communities in the West 

Coast region.

We cannot achieve our service delivery 

targets without both financial and 

volunteer support. Income is derived 

mostly from our interactive national 

projects and we are very thankful for the 

support and contributions from all 

volunteers and stakeholders that 

contributed to the successful execution of 

fundraising projects. Income generated 

from these successful projects, such as 

Relay For Life in eight towns across the 

province, and Shavathon, will contribute to 

the effective delivery of services. In 

addition, the provincial Rubber Duck 

Community Structures

Fund Development

fundraiser took place for the 17th year 

and raised over R200 000.  

Our grateful thanks to all volunteers who 

support the work of CANSA. To our 

members, donors and partners: your 

continued contributions and belief in our 

cause inspire us to provide even greater 

support to the communities we serve. 

Finally, to our staff who dedicate their 

working lives to the service of CANSA, 

we thank you for all that you do.

Our Appreciation

Staff member Marietjie du Toit with 

other roleplayers on their way to the 

Petro SA Oilrig in July 2008

29



Health Programmes
Health Promotions

A number of university students joined us as 

volunteers in April 2008 to support CANSA 

Eastern Cape with health promotion 

campaigns and fundraising projects.

They  recently  set  up  a  website  

(www.freewebs.com/menagainstcancer) to 

challenge other young people to take up the 

fight against cancer; it is hoped that this 

initiative will attract other youths to join our 

volunteer groups.

In June 2008 a Men's Health Indaba was 

launched at Skweyiya Hall at KwaMlungisi in 

Queenstown. The delegates from the Chris 

Hani Region who attended the event 

represented government departments, 

NGOs, traditional practitioners, SAPS, 

Council of Churches, Ukhamba Projects, 

LoveLife, young men, faith-based groups, 

members of the Dordrecht Prison and men 

from the Lukhanji community. 

Activities included the completion of a health 

quiz which measured the understanding of 

men's health by all those who attended. 

Eastern Cape
Facilitators were trained by CANSA to bridge 

the information gaps. There was also a group 

of CANSA-trained women who discussed 

their support role in cancer prevention and 

care. The keynote address was delivered by 

one of our Health Programme Co-ordinators, 

Vuvu Gqibitole, who focused on the most 

common men's cancers, as well as 

promoting balanced lifestyle choices.

Our provincial office, in partnership with the 

Department of Health, hosted an inaugural 

Men's Health event at the Nangoza Jebe Hall 

in Port Elizabeth in August 2008. The event 

was attended by approximately 1 000 men, 

who represented the corporate sector, 

government departments, non-profit 

organisations,  community leaders,  

educational institutions and Correctional 

Services (who also provided the 

entertainment).

The objective of the launch was to create 

awareness about the early detection of 

men's cancers and to establish support 

groups in all communities across the Eastern 

Cape Province.

Peer Education Training

Patient Services

CANSA Eastern Cape introduced peer 

education training in Uitenhage in the 

KwaNobuhle area. Volkswagen South 

Afr ica Trust funded this training 

programme which was aimed at increasing 

preventative health knowledge and at 

promoting behaviour changes.

The primary target group was women aged 

40 to 65 years, who had no access to 

screening during the past five years. Using 

community networking, peer educators 

assisted in improving access to health 

services for women in rural communities 

where health resources are limited. 

CANSA East London region runs a 

Lymphoedema Clinic which is open two 

mornings a week. The Clinic is managed by 

two professional volunteers who provide 

treatment and support to survivors with 

lymphoedema; an average of eight clients 

are currently assisted weekly.

A Lymphoedema Seminar was hosted in 

Provincial highlights

Eastern Cape
Provincial Office
041 373 5157

by Palesa Mgoduka, Provincial Manager
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Provincial Highlights - Eastern Cape continued

July 2008 with guest speaker Professor 

Jane M Armer from the University of 

Missouri, Columbia, in the USA. The 

objective of the seminar was to raise 

awareness amongst the medical fraternity 

of the importance of lymphoedema in 

breast cancer patients.   

As part of CANSA's Tough Living with 

Cancer (TLC) programme for children, our 

volunteers took toys, knitted hats and 

socks to children living with cancer at the 

Dora Nginza hospital in Port Elizabeth. The 

children were also provided with 

entertainment by a clown.

In June 2008, the O R Tambo region 

partnered with the local Department of 

Health to present road shows to the local 

community, focusing on our Anti-Tobacco 

Programme.  

The Traffic Department and SAPS provided 

transport and displayed anti-smoking 

material. The convoy travelled through taxi 

ranks and informal settlements where 

pamphlets and health messages were 

conveyed to the local communities. The 

day culminated at the Unit Hall with talks 

on the dangers of tobacco use.

In addition, CANSA extended our 

partnership with the local police of the 

Eastern Cape by providing health 

education information and material to the 

workforce and providing support to those 

affected by cancer in Amatole, Mthatha 

and the Western Regions.  

We joined hands with the University of 

Cape Town at  the SCIEFEST in  

Grahamstown in March 2009. School 

children were educated on CANSA's 

Sunsmart programmes and made aware of 

the dangers of exposure to the sun's 

harmful rays while being transported on 

school buses. Our exhibit, where we 

displayed educational material on safety in 

the sun, while the University of Cape Town 

provided information on skin cancer, was 

visited by over 3 000 people.  

Partnerships

Relay For Life
The Eastern Cape held their inaugural 

Relays For Life in March 2009, with two 

successful events being held in East 

London and Port Elizabeth. The East 

London event raised R336 000 with 120 

teams participating, while the event in Port 

Elizabeth, where 80 teams participated, 

generated an amount of R127 000. 

Local cancer survivors were overwhelmed 

by CANSA's support and the recognition 

given to them at these events. The Relay 

For Life event is strengthening CANSA's 

partnerships in many communities, and 

CANSA Eastern Cape introduced 

peer education training in Uitenhage

in the KwaNobuhle area. Volkswagen 

South Africa Trust funded this training.

Men’s Health Indaba at the

Skweyiya Hall in Queenstown 

in June 2008

provides a platform for education  as well 

as an opportunity to provide support to 

people affected by cancer. 

CANSA Eastern Cape thanks all our 

committed staff members and volunteers 

as well as our loyal partners and donors, 

provincial committee members, and 

governor, for their continuous support and 

trust in this province.

Our Thanks
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Provincial Overview
Staff and volunteers in Kwazulu-Natal (KZN) 

will sadly miss the expertise and 

experience of Provincial Manager, Ronny 

Motsepe, who, after 16 years if service, 

bade farewell to CANSA at the end of 2008.

The year 2008/2009 presented great 

challenges and adversity. However, in spite 

of the economic crisis, dwindling financial 

resources and staff shortages, we 

successfully achieved most of our service 

delivery and financial targets. Special 

thanks to the Provincial Council, the team 

of dedicated CANSA staff members, 

committed volunteers, stakeholders and 

donors who worked so hard to help us 

achieve these targets.

December 2008 saw KZN crippled by staff 

shortages. The Pietermaritzburg Regional 

Office had three staff vacancies and was 

manned solely by an administrative 

assistant, while South Coast only had a 

satellite office, managed by volunteer 

Salome Botes. The Durban Region 

Operations

operated without a regional manager; and 

the Amajuba Region also functioned 

wi thout  a  reg iona l  manager  for  

approximately five months. An added 

challenge for the Province was being 

without a provincial manager for the last 

quarter of the year. 

We bade farewell to our Bequests Officer, 

Sheila Swart, who served CANSA for 27 

years. Helen Ludwig, our Regional 

Manager from uThungulu, relocated to 

George, but has remained employed by 

CANSA National Office.  Two regional 

managers have since filled the vacant 

posts and a satellite office was opened in 

Vryheid to accommodate the growing 

need for cancer services in that 

community. Despite the challenges, our 

staff and volunteers showed dedication in 

their tireless efforts to meet their 

objectives.

Patient services

The uThungulu Region must  be 

complimented on the huge strides it has 

made into new communities, namely 

Health Programmes

Richards Bay, St Lucia, Empangeni, 

Eshowe Ndlangubo, Ngwelezane, and 

Melmoth. Through the efforts of five health 

programme co-ordinators and a limited 

number of patient care volunteers, 2 456 

patients were supported in the Province.

A new partnership was formed with 

Professor TE Madiba, Head of Surgery at 

the Nelson Mandela School of Medicine, to 

enhance the patient referral system in the 

province. Our Mkhuhla Interim Home saw 

an average occupancy rate of 64% during 

the year. Services and accommodation 

were provided to 222 patients with a total 

occupancy of 3 720 bed-nights. The slightly 

low occupancy rate can be attributed to the 

fact that the main treatment centres in 

Durban were not fully operative due to 

malfunctioning equipment.

Health Awareness Campaigns

A total of 802 health education talks were 

delivered, which directly benefitted 82 445 

people. KZN also benefited from the 

national SunSmart launch held in the 

Kwazulu-Natal
Provincial highlights

KwaZulu-Natal
Provincial Office
031 205 9525

by Lorraine Govender, Provincial Manager
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Provincial Highlights - KwaZulu-Natal continued

Province during November 2008, which 

resulted in television, radio and print media 

coverage prior to, and during, the event.

Staff and volunteers played a key role in 

advocacy campaigns for Anti-Tobacco 

legislation by providing support and 

assistance. We had an exhibition stand at 

the International COP3 Conference that 

was held in Durban towards the end of 

2008. In both Newcastle and Durban, 

CANSA staff gave presentations at 

hearings that were convened to consider 

public opinion on proposed Anti-Tobacco 

legislation.

Thanks to sponsorships received from 

ABSA and Hulamin, Peer Education 

Programmes were run in Osizweni in 

N e w c a s t l e  a n d  i n  E l a n d s k o p ,  

Pietermaritzburg. However, KZN is still 

facing the challenge of retaining its 

volunteers in a difficult socio-economic 

climate.

Our national and regional fundraising 

initiatives showed approximately 30% 

growth in comparison to the previous year. 

Income from bequests certainly managed 

to keep the province in a surplus. 

Committed staff members and loyal 

volunteers helped the Province exceed its 

income budget of  R220 000 by 

approximately 45%.

Owing to the dedication and commitment 

of Pinkie Naidoo and her staff at Shoprite 

Checkers stores in the province, we 

managed to raise a total of R272 000 from 

the organisation's annual Cuppa For 

CANSA fundraising drive.

Relay For Life has also seen favourable 

growth in skilled volunteers. Their 

expertise has greatly enhanced CANSA's 

cause. KZN is extremely proud of two areas 

that have set new trends. Firstly, the 

Zululand (uThungulu) Relay Committee 

reached new heights by teams and local 

workplaces to raise approximately R300 

000 at their first Relay event in May 2008. In 

addition, the committee of the CANSA 

Relay For Life (Durban), staff partnered by 

Jean van Merwe, Manager of Mkhuhla 

Interim Home, coordinated their first and 

very successful Relay that raised 

approximately R160 000. 

Volunteer development

Fund Development

Jail 'n Bail continued to flourish and the 

Durban region raised R212 000.

One of the major highlights of the year was 

BHP Billiton's R1.1 million donation of the 

Helen Ludwig CANSA House at 11 Maritz 

Road, Kildare, Empangeni. Mrs. Helen 

Ludwig, ex-Regional Manager, and her 

husband, Ulu, were instrumental in 

securing this donation. We are grateful to 

our committed partner, BHP Billiton, for 

creating this wonderful platform that will 

lead the uThungulu region to expand their 

service to the community. 

CANSA KZN is very grateful to our local 

media partner, Zululand Observer, under 

the leadership of Reg Anthony, for its 

continued its continued support and 

coverage.

Our staff and volunteers  thank CANSA's 

Chief Executive Officer,  Sue Janse van 

Rensburg,  our COO, Elize Joubert, the 

Chairperson of the Provincial Advisory 

Council, Chris Magagula, as well as CANSA 

Zone Coordinator, Munnik Marais for their 

enduring encouragement, support and 

continuous nurturing, that have led to the 

growth we have experienced in the 

Province over the last four months.

Zululand’s first CANSA Relay For Life 

event was a resounding success and 

raised over R300 00

Opening of the Helen Ludwig 
CANSA House - donated by BHP Billiton

worth R1,1 million
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CANSA North West/Limpopo continued 

serving the community through its health 

programmes and  campaigns as well as 

volunteer-supported fundraising projects, 

including the Relay For Life events that 

were managed by volunteer committees.  

Health Promotion

One of our highlights was our SunSmart 

campaign. Activities included a car-watch 

team of 22 members at Wilkoppies Pick n 

Pay in Klerksdorp, who provided education 

to the public regarding sunscreen and 

protective hats. The Rustenburg team 

spent a week in December conducting 

'mole patrols' on the beach at Sun City's 

Valley of the Waves.

Ninety people attended the CANSA 

Waterberg World Cancer Day ladies' tea 

event, where the theme was 'I love my 

healthy active childhood'.

All our regional offices as well as our 

provincial office were involved in 

community tree planting events during 

CANSA's environment campaign. Tree 

Health Programmes

planting took place at 'CANSA Smart 

Schools' and many trees were planted in 

underprivileged communities, which was a 

truly positive experience.  

CANSA regional offices participated in 

many of the 'Wellness Days' organised by 

regional government departments. To 

commemorate Women's Day, we joined 

the North West / Limpopo governor, Ms 

Gladys Matje, in a 'Celebration of Women' 

Workshop in the Zeerust District.  

Screening

Using the Mobile Unit, our Rustenburg 

staff conducted weekly Pap smear clinics 

amongst women living in rural areas. In 

total 3 796 screening tests were 

performed, including referrals and 

reporting of abnormalities. A total of 17 947 

people attended 484 health talks and 303 

exhibitions were set up in a variety of 

locations, at which 31 122 people were 

informed regarding cancer prevention. A 

total of 1 874 individual women were 

taught how to a conduct breast self-

examination (BSE).

North West/Limpopo
Provincial highlights

North West/Limpopo
Provincial Office
014 533 0694

The late Ramokane Moloto 

(wife of former Limpopo Premier, Sello

Moloto) at the CANSA Relay For Life,

Polokwane, October 2008. Joining her 

at the Survivors lap is CEO, 

Sue Janse van Rensburg, cancer 

survivor for more then 25 years

by Wilma Jennings, Provincial Manager
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Provincial Highlights - North West & Limpopo continued

Patient Care

The 16 bed Coverdale interim home in 

Klerksdorp has been well supported , and 

the 12 bed Remedentia interim home in 

Rustenburg is still in infancy, and a 

marketing drive has been implemented to 

public awareness. The interiors of both 

homes were sponsored by community 

groups and members of the public.

Our thanks

The well-supported Theuns Fichardt 

Hospitium in Polokwane consists of a 6-

bed Interim Home as well as an 8-bed sub-

acute facility that provides 24 hour care to 

cancer patients.

The Tough Living with Cancer (TLC) 

programme was introduced in Polokwane 

last September. Two of the state hospital 

wards were renovated to accommodate 12 

to 16 children with cancer. The 'Dare to 

Care' project was launched to challenge 

and urge the public to assist in the 

provision of food, clothing, blankets and 

toys as well as other needs of the children 

and families affected by cancer. A total of 

82 children were supported and cared for 

in the TLC programme in the latter six 

months of the financial year.

Hubbly Bubbly, Hookah, Narghile - all 

common names for waterpipes - may 

sound cool, but they're not. They are 

dangerous and addictive killers. To 

coincide with World No Tobacco Day on 31 

May 2008, CANSA North West/Limpopo 

launched an interactive internet project to 

Advocacy

promote participation by 

parents, teachers, students 

and scholars.  A pamphlet, 

PowerPoint presentation 

and video were  produced 

to be viewed online, as well 

as a link to an interactive 

Facebook group.

Sr Frances Minne, one of 

our HPCs, presented a talk 

to approximately  500 

students and hosted an 

exhibition at the University 

o f  N o r t h  W e s t  i n  

Potchefstroom.

CANSA Rustenburg's 'Miss Cupcake' 

competition and the Cuppa event with 

Pieter Koen in Brits, were two successful 

income generating events.

Relay For Life events were hosted in 

Rustenburg, Brits and Potchefstroom. The 

first Relay event, held in Polokwane, was 

attended by more than 5 000 people; 200 

survivors braved the cold, and more than 

162 teams participated. A record amount 

of R729 000 was raised under the 

leadership of a very committed Relay 

volunteer committee. Five thousand 

candles were lit that evening, during the 

Luminaria ceremony. 

Our regional offices hosted Shavathon 

events in March at shopping malls and 

were supported by local North West / 

Limpopo businesses and volunteers. 

Fund Development

Happy voluteers assisting Pulane Productions

back stage during the Druiwefees in the 

Waterberg region

Polokwane volunteers conducted a 

door-to-door campaign in Giyani, a rural 

village of the Mopani district

Our Thanks
We are very grateful for:

• The media support received in our

province 

• The ABSA Foundation's grant has

enabled the province to establish a

structured training programme for

volunteers.

• A donation from the Department of

Social Development, Limpopo, that led

to the initiation of the TLC programme.

the support and valued partnership of

the Rustenburg National Health

Laboratory Service 

• Our volunteers and care-givers who

ass i s ted  us  w i th  ou r  hea l t h

p r o g r a m m e s  a n d  f u n d r a i s i n g

endeavours. 

• Leader volunteer committees who

arranged Relay For Life events, to

celebrate and remember cancer

survivors. 

• The dedicated staff of CANSA North

West/Limpopo who constant ly

expanded the mission delivery and

contributed towards the sustainability

of the Province.

• All sponsors, donors and volunteers

assisting us in rendering high quality

service to all the communities we

serve.
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2008/9 brought welcome recognition to 

the staff of CANSA Mpumalanga for their 

diligence and dedication. The Province the 

award for 'Best Improved Performance' for 

2007/8 and Anke Nel (then Health 

Programme Coordinator for the Highveld 

region) won the 'National Service Delivery' 

award.  

We said farewell to regional manager of 

Cosmos, Laetitia Mulke, who had been 

working for CANSA for over 25 years. Three 

new regional managers took over the all 

three regions in Mpumalanga - Highveld, 

Lowveld and Cosmos.  It is foreseen that 

the leadership, energy and enthusiasm of 

these managers will assist in laying a good 

basis for sound development and 

expansion in the province. 

Mpumalanga also took leave of Ds Darius 

Botha as Governor. Dr Henk Jooste, a 

CANSA Provincial Council member for over 

10 years who has also served a couple of 

terms as Provincial Chairperson, accepted 

the nomination as representative of 

CANSA Mpumalanga on the CANSA 

Council of Governors.

Mariette Loots Award

Community Structures

We are proud to have secured winners for 

the Mariette Loots Award over the years, 

and 2008 was no different. Ann Neethling, 

a volunteer from Lydenburg in the Lowveld, 

was honoured with the provincial award. 

Ann has been a loyal and active CANSA 

volunteer for more than 20 years and this 

acknowledgment is well deserved. We are 

very proud of her!

We are grateful for the four provincial 

council members, 25 regional committee 

members, 556 l iaison committee 

members and a total of 1 388 volunteers 

across all terrains who assisted 18 CANSA 

staff members in the province,  to reach 

out to many towns and communities with 

meaningful CANSA information, expertise, 

and support. Thanks to the sponsorship of 

Old Mutual, successful food gardens were 

also established in three rural schools.

Health Programmes

Service Delivery

Our hard working CANSA staff trained 423 

volunteers in patient care as well as 326 in 

health programmes and approximately 500 

to assist with various fundraising projects.  

Through the joint efforts of staff and 

volunteers, CANSA provided services to 2 

900 patients and supported 2 335 persons 

with cancer information, prostheses/wigs, 

and telephonic counselling. 

The Tough Living with Cancer (TLC) 

programme was launched in all three 

regions of Mpumalanga. It has become a 

signature project, managed by local 

CANSA leadership as well as the dedicated 

volunteers who have taken ownership of 

this programme.

Screening Services

In addition, we facilitated screening of 

almost 5 000 people through self breast 

examinations (BSE), Prostate Specific 

Antigen (PSA) tests for men, skin cancer, and 

lifestyle risk assessment; a further 1 749 

persons were screened in collaboration with 

the Mpumalanga Department of Health. 

Mpumalanga
Provincial highlights

Mpumalanga
Provincial Office
013 752 3996/4038

by Lorraine Klienhans, Provincial Manager
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Provincial Highlights - Mpumalanga continued

Health Promotion

Over 800 health talks and exhibitions 

reached almost 200 000 people, while 

CD's, booklets, posters, and pamphlets 

were distributed to a further 57 300 

persons. 

A repeat sponsorship from the ABSA 

Foundation in Mpumalanga enabled us to 

implement a very effective, dual 

community education and development 

programme on 'Promotion of Health 

Awareness and Balanced Lifestyle' and 

'Training in Knowledge of Cancer and Care 

of People Living with Cancer'.

Donations from the Monty Atherstone 

Trust have again made it possible for 

CANSA Mpumalanga to educate and train 

CANSA staff and volunteers and empower 

them to deliver a high standard of valuable 

service to the community.

Funding allocated to CANSA Mpumalanga 

from the National Lottery Distribution Trust 

Fund is acknowledged as having played a 

significant role in assisting the province to 

maintain and expand service delivery in all 

regions.

 

Sponsorships

Fund Development
In June 2008 at the Relay For Life University 

in association with the American Cancer 

Society (ACS), acknowledged two novice 

Relay For Life events presented in 

Mpumalanga, with three first prizes. These 

include Best Relay For Life launch 

(Witbank), Most Impactful Ceremonies 

(Nelspruit), and Best Logistics (Nelspruit). 

The Relay event held in Nelspruit won a 

further three awards in various categories. 

We acknowledge the efforts of Relay 

committees, together with the CANSA 

staff partners as well as volunteers. 

CANSA Mpumalanga hosted a total of 

seven Relay events, five of which were 

novice, including the first Relay Schools 

Rally held in South Africa, which was held 

at Uplands College in White River.

Concerted efforts were made to revive the 

Sanlam Cancer Challenge in the province, 

with exceptional results: Christiaan 

Willemse of Lydenburg won the provincial 

A-division, and came second at the national 

finals held at San Lameer Country Estate; 

Robert Uren, a 16-year old pupil from 

Penryn College who was playing for Sabie, 

won the provincial B-division, and went on 

to win the B-division at the national finals.  

Nico Cross (Lydenburg) was nominated as 

one of the top ten Sanlam representatives; 

Anna-Mart Brecher (Highveld) was one of 

the top ten volunteers in the country, with 

Karin Vermeulen (Lowveld) being highly 

commended; while Lucille Lamb (Acting 

Regional Manager, Highveld) won one of 

the top ten staff awards.

We're very proud of all our winners, and 

grateful to all the Mpumalanga staff who 

laid the basis for these wonderful 

outcomes.

A highlight in Mpumalanga remains the 

Debutantes project in the Highveld and 

Lowveld Regions; the efforts of the 

debutantes raised over R500 000 for 

CANSA. We are greatly appreciative of the 

debutantes and their families who left no 

stones unturned in their quest to assist 

CANSA through this successful project.  

CANSA salutes the vision and cooperation 

of school principals and staff coordinators, 

and is grateful for the support they 

provided to the active debutantes in 

schools. 

Despite all the highlights and successes 

recorded, ongoing sustainability still 

eludes CANSA Mpumalanga.  It is true that 

effective outcomes cannot be measured in 

monetary terms only, but it remains a 

reality that operational activities must be 

financially viable.  

With our youthful, always passionate, 

energetic, innovative, and diligent team, 

this is our quest:  to become a sustainable 

and self-reliant province within the next 

three years.

Uplands first school Relay event held in

White River

Mpumalanga’s winning team for Best Improved Province 2008/9

with CEO Sue Janse van Rensburg
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Corporates
ABSA
Charities Aid Foundation (CAF)
Edge Media
First National Bank
Inyathi Bus
Insurance Brokers Council
Lancet Laboratories
Martinus Höll
National Health Laboratory Services
Ricoh South Africa
Sanlam
UICC
UCT

Bequests
Albertyn, M.L.
Berman, E.
Booysen, B.L.
Cornelissen, C.J.
Craig, D.
Cross, A.B.
De Wet, S.
Delport, J.
Jolly, J.G.
Kitter, M.A.
Lamchen, C.H.C.
Le Roux, J.P.
Louwrens, A.J.C.

Donors, Sponsors and Partners
MacKenzie, W.A.
Martin, C.A.
Martin, S.M.G.
Matthee, H.J.
Mitton, E.B.
Rabe, E.M.
Roberts, C.
Stephen, W.E.W.
Swart, P.H.J.
Van der Merwe, W.P.
Van Rensburg, J.E.
Van Rooyen, A.J.S.
Viljoen, M.J.
Visser, A.M.J.
Visser, C.M.
Willemse, J.J.
Woodward, E.A.

Trusts
A & M Pevsner Charitable Trust
Alison & Bill Charitable Trust
Burnall Cole Charitable Trust
C & E Harding Charitable Trust
Charles Scorer Charitable Trust
Cloverleaf Trust
D. Campbell Trust
Dick Goss Family Charitable Trust
Dora & William Oscar Heyne Trust
Frances J. Appleby Will Trust

Frank & Edna Bradlow Charitable Trust
George Henry Starck Trust Fund
Gray Trust
H.J. van der Westhuizen Will Trust
H.P. Scott Trust
Het Jan Marais Nationale Fonds
Hyman Goldberg Foundation
Isidore Choritz Trust
J.E.T. Lee Will Trust
Joel Pollen Charity Trust
Kurt & Joey Strauss Foundation
L.Z. Kaplan Will Trust
Lily Ashton Charitable Trust
Lynette Croudace Charitable Trust
M.E. Buurman Legacy Trust
Mathers Trust
Ralph Herriman Charitable Trust
Renier van Rooyen Trustfonds
Rhoda & Ewart Harvey Trust
Roland & Jean Richardson Trust
S.D. van der Merwe Trust
SA Schonegevel Benevolent Trust
Saunders Trust
Soehnge Welsynstrust
Susman Charitable Foundation
T.S. Berwitz Will Trust
Violet & Hyman Kaplan Will Trust

Thank you to our
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